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[bookmark: _Toc87950305][bookmark: _Toc113777030][bookmark: _Toc113777887][bookmark: _Toc113981180][bookmark: _Toc114478958]PREFACE
1. The urgency of the thesis topice
[bookmark: _Toc462227020][bookmark: _Toc58681469][bookmark: _Toc87950306][bookmark: _Toc113777031][bookmark: _Toc113777888][bookmark: _Toc113981181][bookmark: _Toc114478959]International trade, and export, in particular, plays an important role in the development of the economy. Strengthening of international trade and export activities will promote countries’ comparative advantage, expand markets and products, thereby increasing export turnover, transforming the economic structure and production orientation. By increasing exports, it helps to increase foreign currency reserves, ensure balance of payments; at the same time, it also helps to create jobs, ensure stable incomes, and improve people's living standards. Therefore, countries in general and Viet Nam in particular attach great importance to international trade, particularly commodity export, and implement a wide range of measures to promote their export of goods, thereby adding to their economic growth.
In the context of the world economy being heavily affected by epidemics, natural disasters, climate change, and political and trade conflicts, Viet Nam's export enjoys several achievements but also faces certain difficulties. Viet Nam's commodity exports still maintain a growth rate. In 2020, export turnover reached 282.65 billion USD, up 7.0% compared to 2019. In 2021, it reached more than 336.3 billion USD, up 19% compared to 2020. However, Vietnam's exports are still unsustainable, unbalanced in the structure of exports, export subjects and especially export markets. Viet Nam's traditional export markets, such as China, South Korea, Japan, the EU, the US, and ASEAN have not been able to fully recover due to the impact of the Covid-19 pandemic and fluctuations in the global economy. Therefore, in order to boost Viet Nam's exports, it is necessary to diversify markets and reduce the dependence of export activities on certain markets.
The Oceania region with two main markets, Australia and New Zealand, is considered potential market area, with many suitable points for Vietnam's exports, as a destination for Vietnamese goods in the present and future. Australia and New Zealand, which are considered developed and highly open markets, have joined free trade agreements with many countries and regions around the world. Australia and New Zealand are also countries with high import demand (in 2021, Australia imported nearly 249 billion USD, New Zealand imported nearly 50 billion USD) and relies heavily on imported goods to for both domestic production and consumption.
Up to now, the utilization of the Australian and NZ markets has remained rather limited, and has not yet been commensurate with the potential for cooperation between Viet Nam and Australia, as well as Viet Nam and NZ,  and the import demands of Australia and NZ. If Vietnam has effective solutions to promote exports and market penetration, especially for Viet Nam's strengths such as agricultural and aquatic products, fresh fruits, textiles, leather and footwear, Vietnamese goods will have many opportunities to penetrate the market and increase export turnover to Australia and New Zealand.
Therefore, the study of PHD economics thesis "Solutions to promote the export of Vietnamese goods to Australia and New Zealand" is very necessary in the current context.
2. Overview of related research works
- Research on international experience in promoting commodity exports: (1) Export promotion policy and its impact on ASEAN economic development: A comparation analysis on Indonesia as ASAEN countries by Daneta Fildza Adany (2017); (2) The impact of export insurance on exports to ASEAN and India: The experience of Korea by Lee Koung-Rae, Lee Seo Young (2020); (3) Export and growth in ASEAN: Where is the export destination? by Mingming Pan, Hien Nguyen (2018); (4) Identifying Thailand's high potential export opportunities in ASEAN+3 countries by Ludo Cuyvers, Ermie Steenkamp, Wilma Viviers, Riaan Rossouw, Martin Cameron (2017); (5) The impact of export promotion on firm-level performance by Jakob Munch, Georg Schaur (2018).
[bookmark: _Toc86065673][bookmark: _Toc86065735][bookmark: _Toc86065985][bookmark: _Toc113777046][bookmark: _Toc113777909][bookmark: _Toc113778148][bookmark: _Toc113778445][bookmark: _Toc113981201][bookmark: _Toc114476245][bookmark: _Toc111710340][bookmark: _Toc114478972][bookmark: _Toc114596078]- Research related to measures and instruments to promote the export of Vietnamese goods: (1) Report by Viet Nam Trade Promotion Agency (2020) on the effectiveness of trade promotion activities over the past time, and plans and orientations for the 2020-2025 period on trade promotion contributing to promoting sustainable exports; (2) PhD thesis by Tran Dinh Hiep (2019) on Solutions for the promotion of Viet Nam's export of goods to certain Eastern European countries; (3) Research by Mai Thi Cam Tu (2018) on estimating the impact of trade value on exports: The case for Viet Nam; (4) Study by Thai-Ha Le (2017) on whether economic gaps impact foreign trade and direct investment flows; (5) PhD thesis by Nguyen Minh Son (2009) on economic solutions to promote Viet Nam's agricultural exports during international economic integration; (6) PhD thesis by Nguyen Thi Thuy Hong (2014) on policies to promote the export of Vietnamese goods to the EU as a WTO member; (7) PhD thesis by Do Thi Huong (2009) on completing export promotion activities to the EU for Vietnamese enterprises; (8) PhD thesis by Pham Thu Huong (2004) on the current situation and solutions to promote international trade promotion activities of Viet Nam; (9) Research by Nguyen Thi Noi (2003) on the Government’s export promotion for small and medium enterprises.
- Research works related to measures and instruments to promote Viet Nam's export of goods to Australia and NZ: (1) PhD thesis by Nguyen Ha Phuong (2019) on the impact of the ASEAN-Australia-New Zeland Free Trade Agreement on Viet Nam's trade relations with Australia and New Zealand, dissertation; (2) Research by Trinh Thi Thanh Thuy (2018) on Viet Nam-NZ trade and investment relations: Current situation and solutions, Journal of Industrial and Trade Research; (3) Research by Phung Thi Van Kieu (2018) on Viet Nam-Australia trade relations in the context of integration, Journal of Industrial and Trade Research; (4) Research report by the Viet Nam Trade Office in Australia (2017) on the Australian distribution system and measures to Vietnamese goods to enter this system; (5) Ministerial-level scientific research project by the Asia-Pacific Market Department (2016) on studying Australia’s non-tariff measures to promote Viet Nam's commodity exports; (6) Research report by the Viet Nam Trade Office in Australia (2016) on Australia's seafood market and solutions to promote Vietnam's seafood exports to this market; (7) Ministerial-level research project by the Trade Research Institute (2015) on Taking advantage of incentives in the ASEAN-Australia-NZ Free Trade Agreement to boost Viet Nam's goods exports; (8) Research by Kim Kunmin, Nguyen Anh Tu (2015) on Promoting trade and investment in agriculture between Australia and Viet Nam: Opportunities and challenges; (9) Research by Sayeeda Bano, Yoshiaki Takahashi, Frank Scrimgeour (2013) on ASEAN-NZ trade potentials and trade relations.
[bookmark: _Toc86065674][bookmark: _Toc86065736][bookmark: _Toc86065986][bookmark: _Toc86065675][bookmark: _Toc86065737][bookmark: _Toc86065987]3. Remaining research space
The aforementionde research works have analyzed and evaluated in different aspects the strengths and limitations in promoting trade in goods and enhancing exports. However, the author of this thesis realizes that there exists ample room for further research, to study the matters of her interest in greater depth to devise appropriate export promotion solutions in the new context. To be specific, (i) There have been no studies that adopt the approach of researching measures and instrumentse to promote Viet Nam’s commodity exports to to the Australian and NZ markets from the perspectives of a nation and its state management agencies,; (ii) There have been no studies that adopt the approach of researching ways to optimize trade benefits from opportunities brought about by integration, from FTAs to which Viet Nam, Australia and NZ are members, especially CPTPP and RCEP, to promote Viet Nam's exports to Australia and NZ; (iii) There have been no studies related to Viet Nam's trade with Australia and NZ in the new context of the global and regional economy; (iv) In addition, starting from 2020, the majority of tariff lines for Viet Nam have been reduced to 0% as committed by Australia and NZ in the ANZFTA Agreement. This is a highly favorable factor to take into account when appropriate measures and solutions recommndation are made for both the Government and enterprises to promote exports to Australia and NZ.
[bookmark: _Toc86065677][bookmark: _Toc86065739][bookmark: _Toc86065991][bookmark: _Toc114659624][bookmark: _Toc114660050][bookmark: _Toc114667031][bookmark: _Toc120726983]4. Research aims
[bookmark: _Toc86065680][bookmark: _Toc86065742][bookmark: _Toc86065994][bookmark: _Toc114659625][bookmark: _Toc114660051][bookmark: _Toc114667032][bookmark: _Toc120726984]The thesis aims to study and clarify the theoretical and practical basis of Viet Nam’s promotion of exports to Australia and NZ for the period from now to 2030.
5. Research subjects 
 Theoretical and practical issues on exporting goods and promoting the export of Vietnamese goods to Australia and NZ.
[bookmark: _Toc86065682][bookmark: _Toc86065744][bookmark: _Toc86065996]6. Scope of research
This thesis adopts the approach of promoting commodity export from a national perspecetive. The rationale, analysis of the current situation and proposed measures to promote the export of goods are all recognized, analyzed and evaluated from the perspective of state management agencies. A number of solutions to promote the export of goods for enterprises are considered as recommendations for enterprises to utilize the opportunities and benefits from the state's export promotion measures and tools .
[bookmark: _Toc86065683][bookmark: _Toc86065745][bookmark: _Toc86065997][bookmark: _Toc114659626][bookmark: _Toc114660052][bookmark: _Toc114667033][bookmark: _Toc120726985]7. Research methodology
[bookmark: _Toc86065686][bookmark: _Toc86065748][bookmark: _Toc86066000][bookmark: _Toc114659627][bookmark: _Toc114660053][bookmark: _Toc114667034][bookmark: _Toc120726986]The thesis uses several research methods as follows: Secondary data collection methods; Historical and logical methods; Statistical, synthetic and analytical methods; Methods of surveying and collecting opinions of enterprises exporting to Australia and NZ markets.
[bookmark: _Toc86065676][bookmark: _Toc86065738][bookmark: _Toc86065990]8. Additional outcomes of the thesis
- As for the theoretical basis:
The thesis has systematized and clarified the basic theoretical issues on promoting the commodity export of countries, defining theoretical framework as a basis for analysis and evaluation of the following contents. In addition, the thesis also develops practical arguments through empirical research and draws lessons for Viet Nam in promoting export of commodity in general, exporting goods to Australia and New Zealand in particular.
- As for the practical experience:
+ The thesis studied exports of Vietnamese goods to Australia and NZ in the period of 2011-2021 and pointed out the similarities of the Australian market and the NZ market as a basis for proposing measures to promote exports to both; analyzed the current implementation of measures taken by state management agencies to promote exports of Vietnamese goods to Australia and NZ; and assessed the success, limitations (as well as their cause) of the implementation of these measures. 
+ The thesis analyzed new domestic and international contexts. The thesis assessed the opportunities and challenges for Vietnamese goods when entering Australia and NZ in the current context, including (i) taking advantage of the trade tensions betwene Australia, NZ and China, (ii) utilizing free trade agreements to which Viet Nam, Australia and NZ are members, including AANZFTA, CPTPP and RCEP; (iii) Viet Nam’s ability to meet the demanding requirements and high standards of Australia and NZ.
+ On the basis of orientations for commodity export and commodity export promotion to Australia and NZ, the thesis proposed appropriate and feasible solutions to be takene the state, and gave recommendations for enterprises to make the best use of the benefits from measures to promote commodity export to Australia and NZ of the state management agencies. 
9. Structure of the thesis
In addition to the thesis’e abstract, conclusion, overview and bibliography, the thesis is structured into 3 chapters as follows:
Chapter 1: Theoretical basis and practical experience on promoting a country’s exports.
Chapter 2: The current implementation of the promotion of Viet Nam’s commodity exports to Australia and NZ.
Chapter 3: Orientations and solutions to promote the export of Vietnamese goods to Australia and NZ until 2030.
[bookmark: _Toc114600737][bookmark: _Toc114659655][bookmark: _Toc114660081][bookmark: _Toc114667062]
CHAPTER 1: THEORETICAL BASIS AND PRACTICAL EXPERIENCE ON PROMOTING A COUNTRY’S EXPORTS
[bookmark: _Toc113367658][bookmark: _Toc120639131][bookmark: _Toc120726988][bookmark: _Toc114174139][bookmark: _Toc114601683][bookmark: _Toc114659629][bookmark: _Toc114660055][bookmark: _Toc114667036]1.1. Theories and related concept of a country’s commodity export promotion
[bookmark: _Toc120639132][bookmark: _Toc120726989]1.1.1. Theories related to international trade 
Theories: Mercantilism theory, Adam Smith's theory of absolute advantage, David Ricardo's theory of comparative advantage, Hecksher-Ohlin theory (H-O), theory on the value chain, theory of national competitive advantage.
[bookmark: _Toc120639133][bookmark: _Toc120726990]1.1.2. The concept of commodity exports and commodity export promotion
Commodity exports: Commodity exports is the sale of goods of one country to another, on the basis of using currency as a payment method. 
[bookmark: _Toc113367660]Commodity export promotion: From the author's point of view, for a country, stemming from the function of state management, promoting a country’s commodity exports is understood as the state's overall implementation of measures to create opportunities and possibilitiese to increase the output and value of goods exported to foreign markets, as well as increase the consumption of goods in foreign markets.
[bookmark: _Toc113367661][bookmark: _Toc114174140][bookmark: _Toc114601684][bookmark: _Toc114659630][bookmark: _Toc114660056][bookmark: _Toc114667037][bookmark: _Toc120639134][bookmark: _Toc120726991]1.2. The role of and criteria for evaluating the effectiveness of commodity export promotion
[bookmark: _Toc114174142][bookmark: _Toc114601686][bookmark: _Toc114659632][bookmark: _Toc114660058][bookmark: _Toc114667039][bookmark: _Toc120639135][bookmark: _Toc120726992][bookmark: _Toc114174141][bookmark: _Toc114601685][bookmark: _Toc114659631][bookmark: _Toc114660057][bookmark: _Toc114667038][bookmark: _Toc113367662]- The role of commodity export promotion: Promoting exports helps: (i) Increase export turnover, increase the size of the economy; (ii) Accelerate the restructuring of the economy and production orientations; (iii) Increase countries' foreign currency reserves, ensure balance of payments; (iv) Promote production, thereby creating jobs, ensuring stable incomes ande improving people's lives; (v) Create a premise for the strengthening of foreign relations between states; (vi) Allow countries to optimize their strengths, expand their ranges of commodities and markets.
[bookmark: _Toc120639136][bookmark: _Toc120726993][bookmark: _Toc114174143][bookmark: _Toc114601687][bookmark: _Toc114659633][bookmark: _Toc114660059][bookmark: _Toc114667040][bookmark: _Toc113367663][bookmark: _Toc120639137][bookmark: _Toc120726994]- Criteria for evaluating the effectiveness of commodity export promotion: (1) Increasing the scale of goods export turnover; (2) Shifting the structure of export goods in accordance with the general guidelines and orientations on export promotion of a country, its comparative advantages as well as its strategy of promoting exports in a particular periode; (3) Improving the ability of exports to meet the requirements, standards and demands of importing markets.
1.3. The substance of a country’s commodity export promotion
[bookmark: _Toc114174144][bookmark: _Toc114601688][bookmark: _Toc114659634][bookmark: _Toc114660060][bookmark: _Toc114667041][bookmark: _Toc112308810][bookmark: _Toc113367664][bookmark: _Toc120639138][bookmark: _Toc120726995][bookmark: _Toc120639139][bookmark: _Toc120726996][bookmark: _Toc120639140][bookmark: _Toc120726997][bookmark: _Toc114601689][bookmark: _Toc114659635][bookmark: _Toc114660061][bookmark: _Toc114667042][bookmark: _Toc114174145][bookmark: _Toc112308812][bookmark: _Toc113367666][bookmark: _Toc120639141][bookmark: _Toc120726998][bookmark: _Toc114601690][bookmark: _Toc114659636][bookmark: _Toc114660062][bookmark: _Toc114667043][bookmark: _Toc120639142][bookmark: _Toc120726999][bookmark: _Toc114174146][bookmark: _Toc114601691][bookmark: _Toc114659637][bookmark: _Toc114660063][bookmark: _Toc114667044][bookmark: _Toc120639143][bookmark: _Toc120727000][bookmark: _Toc114601692][bookmark: _Toc114659638][bookmark: _Toc114660064][bookmark: _Toc114667045][bookmark: _Toc114174148][bookmark: _Toc120639144][bookmark: _Toc120727001][bookmark: _Toc114601693][bookmark: _Toc114659639][bookmark: _Toc114660065][bookmark: _Toc114667046][bookmark: _Toc120639145][bookmark: _Toc120727002][bookmark: _Toc114174150]The substance of a country’s commodity export promotione includes the general measures that the state takes at different angles to influence, facilitate and support the export of goods of its country. After researching and rationalizing the system of promoting the export of goods of the country, considering the current context of the world economy, promoting the export of goods of the country focuses on the following: (1) The completion of the system of legal documents according to the fields related to the promotion of commodity export; (2) The developmenet of a national strategy related to commodity exports; (3) The formulation and implementation of national-level programs and schemes related to commodity exports; (4) The promotion of international economic integration and the utilization of incentives from free trade agreements and new-generation free trade agreements; (5) The promotion of market opening negotiations and support for enterprises to remove difficulties in export; (6) The development of raw material supplies and the attraction of investment to serve the production of export goods; (7) The strengthening of export market research to serve the orientation of promoting exports and support for the improvement of competitiveness for enterprises and goods; (8) The management of exchange rates and orientations for credit activities to support exports. 
[bookmark: _Toc113367672][bookmark: _Toc114174151][bookmark: _Toc114601694][bookmark: _Toc114659640][bookmark: _Toc114660066][bookmark: _Toc114667047][bookmark: _Toc120639146][bookmark: _Toc120727003]1.4. Factors affecting a country’s promotion of commodity exports
[bookmark: _Toc120639147][bookmark: _Toc120727004][bookmark: _Toc109904114][bookmark: _Toc109906244][bookmark: _Toc109906278][bookmark: _Toc109906680][bookmark: _Toc112308820][bookmark: _Toc113367674][bookmark: _Toc114174152][bookmark: _Toc114601695][bookmark: _Toc114659641][bookmark: _Toc114660067][bookmark: _Toc114667048][bookmark: _Toc464648108][bookmark: _Toc120639148][bookmark: _Toc120727005][bookmark: _Toc109904117][bookmark: _Toc109906247][bookmark: _Toc109906281][bookmark: _Toc109906682][bookmark: _Toc112308822][bookmark: _Toc113367676][bookmark: _Toc120639149][bookmark: _Toc120727006][bookmark: _Toc114174153][bookmark: _Toc114601696][bookmark: _Toc114659642][bookmark: _Toc114660068][bookmark: _Toc114667049][bookmark: _Toc109906684][bookmark: _Toc112308824][bookmark: _Toc113367678][bookmark: _Toc114174154][bookmark: _Toc114601697][bookmark: _Toc114659643][bookmark: _Toc114660069][bookmark: _Toc114667050][bookmark: _Toc120639150][bookmark: _Toc120727007][bookmark: _Toc109904120][bookmark: _Toc109906250][bookmark: _Toc109906284][bookmark: _Toc109906687][bookmark: _Toc112308827][bookmark: _Toc113367681][bookmark: _Toc114174155][bookmark: _Toc114601698][bookmark: _Toc114659644][bookmark: _Toc114660070][bookmark: _Toc114667051][bookmark: _Toc130115747][bookmark: _Toc120639151][bookmark: _Toc120727008]- The exporting country’s internal factors: (1) Awareness of leaders in planning and implementing policies to promote exports; (2) Potentials and advantages of export production; (3) Competitiveness of exporting enterprises.
[bookmark: _Toc109904119][bookmark: _Toc109906249][bookmark: _Toc109906283][bookmark: _Toc109906686][bookmark: _Toc110796228][bookmark: _Toc120639152][bookmark: _Toc120727009][bookmark: _Toc120639153][bookmark: _Toc120727010][bookmark: _Toc120639154][bookmark: _Toc120727011][bookmark: _Toc109904123][bookmark: _Toc109906253][bookmark: _Toc109906287][bookmark: _Toc109906690][bookmark: _Toc112308830][bookmark: _Toc113367684][bookmark: _Toc114174156][bookmark: _Toc114601699][bookmark: _Toc114659645][bookmark: _Toc114660071][bookmark: _Toc114667052]- Importing countries’ factors: (1) The economic development of importing countries; (2) Import demands and policies of importing countries.
[bookmark: _Toc120639155][bookmark: _Toc120727012][bookmark: _Toc120639156][bookmark: _Toc120727013]- Other factors: (1) Global issues such as conflicts, political and trad tensions, natural disasters and pandemics; (2) The development of science and technology and the 4th industrial revolution.
[bookmark: _Toc113367688][bookmark: _Toc114174160][bookmark: _Toc114601703][bookmark: _Toc114659649][bookmark: _Toc114660075][bookmark: _Toc114667056][bookmark: _Toc120639157][bookmark: _Toc120727014]1.5. Foreign experiences on promoting commodity exports and lessons learned
[bookmark: _Toc112308836][bookmark: _Toc113367691][bookmark: _Toc114174161][bookmark: _Toc114601704][bookmark: _Toc114659650][bookmark: _Toc114660076][bookmark: _Toc114667057][bookmark: _Toc120639158][bookmark: _Toc120727015][bookmark: _Toc106800997][bookmark: _Toc106801275][bookmark: _Toc106801462][bookmark: _Toc106801711][bookmark: _Toc106801785][bookmark: _Toc106815374][bookmark: _Toc114600738][bookmark: _Toc114659656][bookmark: _Toc114660082][bookmark: _Toc114667063][bookmark: _Toc120397371][bookmark: _Toc120639189][bookmark: _Toc120727021][bookmark: _Toc113367704][bookmark: _Toc114257262][bookmark: _Toc114661131][bookmark: _Toc114661162][bookmark: _Toc114666876][bookmark: _Toc114667072]The thesis studied the experiences of promoting exports of Thailand, Indonesia, China and South Korea while closely followed the substance of export promotion. From there, the thesis has concluded some lessons for Viet Nam as follows: (1) It is necessary to diversify the formats of trade promotion, strengthene trade promotion activities and enhance the role of state management agencies in supporting enterprises to implement national trade promotions; (2) It is necessary to strengthen support for enterprises to utiliz opportunities from multilateral free trade agreements to which Viet Nam, Australia and NZ are members; at the same time, enhance the role of bilateral trade cooperation mechanisms between Viet Nam and Australia, Viet Nam and NZ; (3) It is necessary to improve the competitiveness of enterprises and products through strengthening quality management, inspection and quality control from production and processing to final products; (4) It is necessary to step up negotiations to allow market access for agricultural and fishery products that Viet Nam has advantages in producing such as fresh fruits and seafood; (5) It is necessary to develop the system of enterprises producing raw materials to ensure the supply of input materials for production, avoide complete dependence on raw materials from abroad; (6) It is necessary to strengthen the propagation, dissemination of information and connecting enterprises so that theye can understand, access and maximize the benefits from the state's export promotion measures; (7) It is necessary to select and apply appropriate export-supporting financial measures and instruments, particularly the management of the exchange rate and enhancement of access to credit products to promote exports.



CHAPTER 2: THE CURRENT IMPLEMENTATION OF THE PROMOTION OF VIET NAM’S COMMODITY EXPORTS TO AUSTRALIA AND NEW ZEALAND
2.1. An overview of the markets of Australia and NZ 
- Australia and NZ are stable, open economies with participation in several bilateral and multilateral free trade agreements. While their import procedures and regulations are clear and transparent, their technical requirements and quality standards for imported goods are highly demanding. Agricultural and aquatic products, fresh fruits to be imported into Australia, NZ must undergo disease risk analysis.
[bookmark: _Toc89253466]- Australian and NZ imports eare both unstable. China is the largest exporter to Australia and NZ.
[bookmark: _Toc120639200][bookmark: _Toc120727032][bookmark: _Toc113367711][bookmark: _Toc114257265][bookmark: _Toc114600745][bookmark: _Toc114659659][bookmark: _Toc114660089][bookmark: _Toc114667066][bookmark: _Toc120397374]2.2. An overview of Viet Nam's commodity exports to Australia and NZ from 2011 to 2021
(i) Accomplishments in commodity exports to Australia and NZ
- In general, the scale of export and export turnover of Vietnamese goods to Australia and NZ, despite fluctuations, tend to increase in the 2011- 2021 period.
- The structure of Vietnamese exports to Australia and NZ has changed in a positive direction, which means reducing the proportion of raw products while increasing the export of processed and manufactured products.
- Viet Nam's commodity exports to Australia and NZ have utilized comparative advantages and competitive advantages to strengthen the export of processed goods, as well as the traditional products of Vietnamese strengths such as agricultural and aquatic products, textiles and footwear. 
- The competitiveness of exported goods has gradually improved.
+ The capacity to meet the requirements of food hygiene and safety and technical standards of Vietnamese enterprises is better. The quality of goods has also improved. 
+ Exports of Viet Nam's strong products have been heavily promoted to Australian and NZ. Notably, Vietnamese enterprises have taken advantage of incentives from commitments in free trade agreements to which Viet Nam, Australia and NZ are members. 
(ii) Some limitations in Viet Nam commodity exports to Australia and NZ: The scale of export of Vietnamese goods to Australia and NZ is still not commensurate with the export potential of Viet Nam and the import demands of Australia and NZ; some items, despite being Viet Nam's main exports to Australia, only account for small proportions in Australia's import market share; the export structure of VN to NZ is still simple; there are still cases of Vietnamese exports to Australia and NZ violating food and biosecurity standards and regulations of Australia and NZ.
[bookmark: _Toc120639204][bookmark: _Toc120727036]2.3. The current implementation and assessmente of Viet Nam’s commodity export promotion to Australia and NZ from 2011 to 2021
[bookmark: _Toc114600757][bookmark: _Toc114659663][bookmark: _Toc114660101][bookmark: _Toc114667070][bookmark: _Toc120397378][bookmark: _Toc120639214][bookmark: _Toc120727046]2.3.1. Success in the implementation of measures to promote export of Vietnamese goods to Australia and NZ from 2011 to 2021
(i) Regarding the completion of legal documents in the fields related to commodity expore
The system of legal documents according to the field related to import and export activities is developed and promulgated relatively fully including law-level documents, Decrees, Circulars, Decisions, etc. providing implementation guidelines. This eas created a solid legal framework corridor, contributing to the faciliation of import and export promotion and development.
 (ii) Regarding the development of a national strategy on export
The import and export strategy can be considered as a guideline for export promotion activities of all levels, from the central to local levels. Trade promotion and export promotion activities are currently being carried out in accordance with the general orientation of commodity restructuring set out by the strategy, including diversifying exports, reducing exports of rudimentary products, enhancing exports of products with high added value, manufactured products.
(iii) Regarding the development and implementation of national-level programs and schemes related to commodity export 
- Government-level projects have concretized import and export strategies for separate issues such as market development, epromoting goods to enter in foreign distribution networks.
- Trade promotion programs, especially national trade promotion, are implemented more methodically and synchronously, bringing practical benefits to businesses that really want to exploit the Australia and NZ. The state's allocation of funds to partially support enterprises participating in trade promotion programs, especially national trade promotion, allows resources to be used effectively, selecting more businesses that are really interested in Australian and NZ, and reducing the burden on enterprisee in terms of costs at the same time. 
- The national brand program is a useful activity, contributing enormously to trade promotion, promoting Vietnamese goods to Australia and NZ markets. Many Vietnamese brand products have been present in Australia and NZ markets.
- The prestigious export enterprise program is also considered to have benefited the promotion of exports to Australia and NZ. It both recognizes the contributions of enterprises to Viet Nam's export growth, and supports the promotion of image and brand for Vietnamese enterprises. 
(iv) Regarding international economic integration and participation in new-generation FTAs and FTAs between Viet Nam and Australia, and Viet Nam and NZ 
Viet Nam has actively participated in international economic integration. The country currently has 03 FTAs with Australia and NZ, including AANZFTA, CPTPP and RCEP. These FTAs are considered to have brought ample benefits to Viet Nam's import and export. 
(v) Regarding market entry negotiations and supporting enterprises to remove difficulties in exporting to Australia and NZ
- Market entry negotiations have had concrete results, with several fresh fruits having been licensed for import by Australia and NZ.
- Support for enterprises in removing difficulties and obstacles in export activities, responding to trade remedies and trade barriers applied by in Australia and NZ involves agencies, departments under the Ministry of Industry and Trade and the Viet Nam Trade Office system in Australia and NZ. 
(vi) Regarding the construction of raw material supplies and investment attraction for export production
Viet Nam has been diversifying import sources, reducing dependence on imports from China. For the supply of textile and footwear raw materials, competent authorities have been orienting and strengthening activities to benefit from the South Asian market, ASEAN. For the supply of raw materials for the furniture industry, the ASEAN market is strongly utilized. Meanwhile, the domestic supporting industry has received a lot of attention for development, making certain contributions to export promotion.
Investment attraction activities have achieved great success. Investment in the field of electronics and components makes an important contribution to promoting the export of this group of goods to Australia and NZ, contributing to the growth of Viet Nam's export turnover with Australia and NZ. 
(vii) Regarding market research and dissemination of information about Australian and NZ
State management agencies have paid great attention to market information dissemination, provided guidelines for market access through providing information about the markets of Australia and NZ, supported enterprises to find cooperation opportunities with Australian and NZ counterparts, as well as helped enterprises to participate in exhibitions in Australia and NZ. 
 (viii) Regarding the management of exchange rates and orientation of credit activities to support exports
Exchange rate policies have been flexibily promulgated and adjusted. Orientations and directions have been given to commercial banks to provide credit activities to support export enterprises.
[bookmark: _Toc113367725][bookmark: _Toc120397379][bookmark: _Toc114600758][bookmark: _Toc114659664][bookmark: _Toc114660102][bookmark: _Toc114667071][bookmark: _Toc120639215][bookmark: _Toc120727047]2.3.2. Limitations in the implementation of measures and policies to promote Viet Nam’s commodity exports to Australia and NZ and the reasons for such limitationse
2.3.2.1. Limitations
In addition to the aforementioned successes, there remain several limitations in the implementation of measures to promote exports to Australia and NZ. To be specifice:
(i) The implementation of programs and activities to promote trade with Australian and NZ remains several limitations in terms of the inappropriate selection of participants and few trade promotion activities by industry.
(ii) The existing bilateral trade cooperation mechanisms/frameworks between Viet Nam - Australia and Vietnam -NZ are not yet closely linked with enterprises, so they are not useful for busineses.
(iii) Enterprises’ implementation and authorities’ provision of guidance for enterprises to utilize incentives from international economic integration and FTAs have not yet achieved the results as expected. Many Vietnamese enterprises remain unaware of the procedure for applying or do not want to apply for certificates of origin for their goods to take advantage of preferential tariffs from FTAs. 
(iv) Market entry negotiations and support for enterprises in removing difficulties when exporting to Australia and NZ have not been carried out methodically and and remained limitations
- Market entry negotiations for agricultural and aquatic products into Australia and NZ must be carried out on a product-by-product basis and this is often time-consuming. Normally, it will take from 3 to 5 years, even longer, depending on how fast relevant Vietnamese agencies can respond to requests and requirements from Australia, as well as how fast their Australian partners repond.
- Support for enterprises in removing difficulties and obstacles in general and the inspection and supervision of the quality of goods exported to Australia and NZ still face several difficulties, specifically:
+ There is a lack of a system of agencies overseeing product quality management in accordance with international standards from the central to local levels to ensure that exported goods meet the standards of importing partners. 
+ There is a lack of supervision mechanism for enterprises that regularly violate Australia and NZ import standards, causing difficulties in controlling these enterprises and detering them from repeated violations.
(v) The work of ensuring supplies of raw materials for the export production to Australia and NZ has not achieved the desired results.
Important industries in exporting to Australia and NZ such as textiles, footwear, wood and wood products still rely heavily on imported raw materials, exposing them to the risk of production and supply chain disruptions when there are turbulances from the global economy. 
(vi) Market research and dissemination of information about the markets of Australia and NZ unprofessional, lacking in-depth research
The propagation and dissemination of market information and market research in Australia and NZ are mainly carried out in the form of seminars and conferences, and mainly make use of available and public information.
(vii) There remain several shortcomings in the implementation of credit activities to support exporters
A large number of enterprises in need of support, for many reasons, do not have access to credit support or can only receive support packages after arduos and time-consuming procedures.
2.3.2.2. Reasons for limitationse
- Units/Agencies implementing trade promotion programs and activities have not paid due attention to the Australian and NZ markets. The selection of enterprises participating in trade promotion activities has not has not been carried out according to clear criteria; There has not been sufficient attention toward intensive trade promotion activities in potential export industries; Enterprises are also hesitant in terms of the costs when participating in direct trade promotion activities in Australia and NZ. 
- Agencies in charge of promoting and implementing bilateral trade cooperation mechanisms and frameworks have not seen the need for the involvement and participation of enterprises.
- The functional agencies have not done well in propagating and disseminating information on the implementation and taking advantage of the incentives of international economic integration. In addition, enterprises are still not active in seeking information.
- Australia and NZ are countries with stringent technical and quality standards and requirements. Moreover, Viet Nam, Australia, and NZ have not committed to mutual recognition of inspection results and inspection standards for export goods. A large number of Vietnamese enterprises exporting to Australia and NZ are small and medium enterprises, therefore, the competitiveness of Vietnamese exporting enterprises is still limited. Meanwhile, national resources for inspection and supervision of the quality of goods are yet to be sufficient.
- The textile, footwear and furniture industries are important export industries of Viet Neam to Australia and NZ, but these depend heavily on imported raw materials, especially raw materials imported from China. The development of supporting industries to ensure the supplies of raw materials to export industries cannot be successfully implemented in a short time but rather in the long term.
- There are insufficient human and financial resources to carry out market research and information dissemination.
- Credit products for exportinge enterprises have complicated requirements on applicable procedures and conditions.



CHAPTER 3: ORIENTATIONS AND SOLUTIONS TO PROMOTE THE EXPORT OF VIETNAMESE GOODS TO AUSTRALIA AND NZ UNTIL 2030
[bookmark: _Toc113367728][bookmark: _Toc114659666][bookmark: _Toc114660104][bookmark: _Toc114661132][bookmark: _Toc114661163][bookmark: _Toc114666877][bookmark: _Toc114667073][bookmark: _Toc120639164][bookmark: _Toc120727049]3.1. Opportunities and challenges for Viet Nam's commodity exports to Australia and NZ from now to 2030
[bookmark: _Toc113367729][bookmark: _Toc114659667][bookmark: _Toc114660105][bookmark: _Toc114661133][bookmark: _Toc114661164][bookmark: _Toc114666878][bookmark: _Toc114667074][bookmark: _Toc120639165][bookmark: _Toc120727050]3.1.1. Domestic and international conditions affecting Viet Nam's exports to Australia and NZ from now to 2030
[bookmark: _Toc113367730][bookmark: _Toc114660106][bookmark: _Toc120639166][bookmark: _Toc120727051]- Domestic conditions: (i) Viet Nam is among the countries with the highest level of economic openness in the world. The country has signed and participated in a great number of bilateral and multilateral free trade agreements; (ii) Viet Nam's economy has shown considerable resilience during periods of crisis; (iii) Viet Nam determines that renewing the growth model and restructuring the economy is a key, important and consistent task in the Party's policies and guidelines from the XI Congress until now; (iv) The Government has promulgated numerous policies and measures to improve the business environment and facilitate trade; (vi) Viet Nam's standing in terms of business environment has continuously been improved in the global rankings.
[bookmark: _Toc113367731][bookmark: _Toc114660107][bookmark: _Toc120639167][bookmark: _Toc120727052][bookmark: _Toc86996185]- International and regional conditionst: (1) Global and regional instabilities affecting the supply, demand and trade in goods and services as well as business investment; (2) Shifts in global supply chains and investment; (3) Potential challenges facing economic cooperation and economic linkages; (4) Rising protectionism; (5) The digital economy era and the outstanding development of e-commerce resulting from the booming 4th industrial revolution.
[bookmark: _Toc113367732][bookmark: _Toc114659668][bookmark: _Toc114660108][bookmark: _Toc114661134][bookmark: _Toc114661165][bookmark: _Toc114666879][bookmark: _Toc114667075][bookmark: _Toc120639168][bookmark: _Toc120727053]3.1.2. Opportunities and challenges for Viet Nam's commodity exports to Australia and NZ from now to 2030
Opportunities: (i) The economy of Australia and NZ recovers, the demand for imported goods increases; (ii) Australia and NZ are oriented towards developing international trade with Asia and the ASEAN countries, especially Viet Nam; (iii) FTAs such as AANZFTA, CPTPP, RCEP bring about ample opportunities for Viet Nam's exports to Australia and NZ; (iv) The booming digital economy and the development of e-commerce help Vietnamese enterprises take advantage of new, faster and more convenient export opportunities to Australia and NZ; (v) Global shifts in investment have created certain opportunities for Viet Nam's exports to Australia and NZ. 
[bookmark: _Toc113367733][bookmark: _Toc114659669][bookmark: _Toc114660109][bookmark: _Toc114661135][bookmark: _Toc114661166][bookmark: _Toc114666880][bookmark: _Toc114667076][bookmark: _Toc120639169][bookmark: _Toc120727054]- Challenges: (1) Viet Nam's export to Australia and NZ are still subject to several risks: (i) Possible supply chain disruptions, Viet Nam's dependence on unstable imported raw materials for exports, risks of export disruptions; (ii) Lower competitiveness of products as a result of logistics costs; (2) Australia and NZ are demanding markets, with stringent requirements for imported goods, which limits Viet Nam’s ability to export certain products, especially agricultural products; (3) CPTPP and RCEP also pose many challenges and pressures for Vietnamese enterprises: (i) Requirements for enterprises to really improve their competitiveness and product standards; (ii) More intense competition for Vietnamese products as CPTPP and RCEP can create similar opportunities for goods from other member countries; (4) Difficulties for Vietnamese enterprises in finding information about the markets of Australia and NZ, and Vietnamese enterprises’ hesitance to participate in trade promotion in this region.
[bookmark: _Toc113367735][bookmark: _Toc114659671][bookmark: _Toc114660111][bookmark: _Toc114661137][bookmark: _Toc114661168][bookmark: _Toc114666882][bookmark: _Toc114667078][bookmark: _Toc120639171][bookmark: _Toc120727056]3.2. Orientations to promote Viet Nam’s commodity exports to Australia and NZ from now to 2030
(1) Improving the effectiveness of the implementation of measures and policies to promote exports to Australia and NZ; (2) Strengthening the role of the Government and authorities in trade promotion activities; improving the understanding and interest of the business community about the markets of Australia and NZ; (3) Paying more attention to the development of supporting industries for the production of export goods, especially supporting industries for textiles, shoes, furniture, electronics; (4) Strengthening the opening of Australian and NZ markets for Viet Nam’s fresh fruits and vegetables; (5) Improving Viet Nam's position in regional and global value chains; (6) Closely following targets for export of goods to Australia and NZ; (7) Focusing on Viet Nam's strong products that Australia and NZ have high import demands for such as textiles, footwear, timber and wooden products, seafood (peeled shrimp, pangasius and yellowtail catflish fillets), agricultural products (coffee, cashew nuts, pepper, etc.); utilizing opportunities from FTAs.
[bookmark: _Toc113367737][bookmark: _Toc114659673][bookmark: _Toc114660113][bookmark: _Toc114661139][bookmark: _Toc114661170][bookmark: _Toc114666884][bookmark: _Toc114667080][bookmark: _Toc120639173][bookmark: _Toc120727058]3.3. Measures to promote Viet Nam’s commodity exports to Australia and NZ from now to 2030
(1) Increasing programs to promote trade with Australia and NZ: (i) devising and adopting a methodical way to select participants for Australia and NZ trade promotion programs; (ii) focusing on trade and promotion activities for commodity groups with potential for further export development, in accordance with the trade promotion orientations of the Ministry of Industry and Trade fore Australia and NZ, with textiles, footwear, suitcases, bags, umbrellas, furniture being the focus of the processed industrial commodity group; and seafood, fresh fruits, tea, coffee, cashew nuts, pepper, rubber and ricee being the focus of the agro-forestry and fishery commodity group; (iii) Promoting, innovating and improving trade promotion activities, especially those under the annual National Trade Promotion Program to befit the characteristics of each industry, to help Vietnamese enterprises in seeking partners, expanding market shares in Australia and NZ in particular; (iv) enhancinge the application of information technology in Australia and NZ trade promotion activities to reduce costs and increase the efficiency of such activities. 
[bookmark: _Toc120639176][bookmark: _Toc120727061][bookmark: _Toc113367740][bookmark: _Toc114660116][bookmark: _Toc120639177][bookmark: _Toc120727062](2) Promoting the effectiveness and improvement of bilateral trade cooperation mechanisms/frameworks between Viet Nam and Australia, as well as Viet Nam and NZ: Cooperation in bilateral mechanisms/frameworks should be consistent with the existing and appropriate Strategic Partnership, facilitating enterprises’e operation, particularly import and export activities with Australia and NZ. Therefore, bilateral trade cooperation mechanisms/frameworks may consider involving the business community in consultation, creating direct contact channels/hotlines for bilateral trade cooperation mechanisms/frameworks, prioritizing the promotion of cooperation directly related to the interests of enterprises.
[bookmark: _Toc113367744][bookmark: _Toc114660120][bookmark: _Toc120639178][bookmark: _Toc120727063](3) Facilitating enterprises to utilize opportunities from free trade agreements to which Viet Nam, Australia and NZ are members: State management agencies need to implement a number of solutions to effectively take advantage of opportunities from existing FTAs between Viet Nam, Australia, and NZ, which may include: (i) Simplification and modernization of C/O issuance; (ii) Strengthening the dissemination of information to enterprises.
(4) Promoting market entry negotiations for agricultural and fishery products of Viet Nam: 
Relevant ministries, sectors and agencies should work closely with enterprises and industry associations to conduct: (i) Research and evaluation of agricultural and aquatic products with potential to be exported to Australia and NZ; (ii) Market entry negotiations; (iii) Implementation of the results of negotiations. In order to speed up negotiations, it is important that relations with Australian and NZ partner agencies are actively strengthend. This can be done by signing cooperation documents that clarify the agreed procedures and time for each stage in the negotiation process 
[bookmark: _Toc120639180][bookmark: _Toc120727065](5) Increasing support for enterprises in improving their product quality to meet the technical standards of Australia and NZ : (i) Enhancing the forecast and information dissemination on trade barriers to imports adopted by Australia and NZ; (ii) Developing a system of quality management and certification bodies from central to local levels, harmonizing domestic standards with international standards; (iii) Optimizing support programs on standards, technical regulations and conformity assessment procedures that are part of the support programs that Australia and NZ commit to in the cooperation frameworks between Viet Nam and Australia, as well as Viet Nam and NZ; (iv) Encouraging Australia and NZ to accept mutual recognition of standards and inspection results for Vietnamese exports, especially agricultural and aquatic products; (v) Considering the development of an unscheduled monitoring mechanism for products/enterprises that regularly fail to comply with the import standards of Australia and NZ; (vi) Developing and promulgating publications and information manuals on the system of common standards for products imported into Australia and NZ.
(6) Giving more attention to developing raw material supplies for stable export production: In the short term, it is necessary to diversify raw material supplies to avoid risks caused by supply and production chain disruptions. In the long term, the development of supporting industries for production and export should continue to be developed. There should be a clear orientation for developing the supplies of textile materials, footwear, furniture, fisheries. In addition, enterprises should be encouraged to connect with each other from the production stage.
(7) Strengthening the dissemination of information and market research on Australia and NZ:  
The effectiveness of the dissemination of Australian and NZ market information can be improved with the following measures: (i) Preparing materials and carrying out dissemination of information on Australia and NZ carefully, scientifically and methodically; (ii) Diversifing the formats of information dissemination to increase communication efficiency; (iii) Allocating financial resources for the dissemination of market information.
The quality and effectiveness of market research can be enhanced with the following measures: (i) Viet Nam Trade Offices in Australia and NZ need to further strengthen support activities for Vietnamese enterprises in seeking market information andepartners to export goods to Australia and NZ ; (ii) The State should consider the allocation of funds for the collection of in-depth information, consider hiring market analysts, carry out in-depth industry research to offer specific solutions to promote the export of goods to Australia and NZ.
[bookmark: _Toc120639182][bookmark: _Toc120727067](8) Enhancing enterprises’ access to export-supporting financial products: (i) Credit institutions should be encouraged to optimize costs and diversify credit products for enterprises; (ii) State management agencies in coordination with credit institutions should provide specific guidelines to improve the efficiency of screening, selection, evaluation to ensure that support is provided to the right enterprises and ensure regular inspection and supervisione; (iii) Credit institutions should be encouraged to increase factoring activities. 
[bookmark: _Toc113367745][bookmark: _Toc114659675][bookmark: _Toc114660121][bookmark: _Toc114661141][bookmark: _Toc114661172][bookmark: _Toc114666886][bookmark: _Toc114667082][bookmark: _Toc120639183][bookmark: _Toc120727068][bookmark: _Toc106801037][bookmark: _Toc106801315][bookmark: _Toc106801502][bookmark: _Toc106801751][bookmark: _Toc106801825][bookmark: _Toc106815413]
3.4. Recommendations for industry associations and enterprises
- Actively seek information on and utilize the incentives of trade agreements between Viet Nam, Australia, and NZ.
[bookmark: _Toc113367747][bookmark: _Toc114660123][bookmark: _Toc120639185][bookmark: _Toc120727070]- Actively participate in market information dissemination, trade promotion activities implemented by trade promotion agencies and organizations, as well as methodically investing in trade promotion activities in Australia and NZ market.
[bookmark: _Toc113367748][bookmark: _Toc114660124][bookmark: _Toc120639186][bookmark: _Toc120727071]- Improve production and processing capacity, improve competitiveness, ensure good quality control and develop business strategies suitable for the markets of Australia and NZ.
[bookmark: _Toc113367749][bookmark: _Toc114660125][bookmark: _Toc120639187][bookmark: _Toc120727072]- Develop product branding and prioritizee maintaining enterprises’ reputation in Australian and NZ. 
[bookmark: _Toc114659676][bookmark: _Toc114660126][bookmark: _Toc114667083][bookmark: _Toc120727073]
CONCLUSION
The thesis "Measures to promote Viet Nam’s commodity exports to Australian and NZ" offers a new approach to the promotion of Viet Nam’s commodity exports to Australia and NZ. The thesis has achieved the research aims. First, from the study of relevant theories and practices, the thesis has introduced the concepts of promoting the export of goods from the perspective of a country, analyzed the role of promoting the export of goods for a country, and the author has pointed out what is involved in the task of promoting a country’s commodity exports. Second, the thesis has identified the factors that affect the promotion of a country's export of goods, including: the exporting country’s internal factors, the factors of importing countries, and other factors from the world such as conflicts, political and trade tensions, natural disasters, panedemics or even the development of science and technology. Third, the thesis has also provided information and drawn some lessons from the policies and measures to promote the export of goods of Thailand, Malaysia, China and Korea, which are very successful countries. in promoting the export of goods in general and promoting the export of goods to Australia and NZ in particular. Fourth, the thesis has given an overview of the Australian and NZ markets, the import situation of these markets; analyzed the results of Viet Nam's commodity exports to Australia and NZ in the 2011-2021 period. On that basis, the thesis has analyzed the current implementation of measures to promote Viet Nam’s commodity exports to Australia and NZ while closely following the substance of commodity export promotion pointed out in Chapter 1 of the thesis. Fifth, the thesis has specified the successes and limitations of export promotion measures. Sixth, on the basis of orientations for promoting exports to Australia and NZ in the new context of the world economy, the thesis has proposed a numbr of measures to promote commodity export to Australia and NZ from the state’s perspective and provide recommendations for enterprises.
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