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HEADING
1. Urgency of the thesis topic
- Theoretically, on the basis of studying theories related to promoting the export of goods to the signed FTA market such as the theory of trade creation effect due to the impact of FTA, this study will contribute to a clearer explanation of some basic theoretical issues on promoting the export of footwear products of a country to a market that has signed a bilateral FTA.. Specifically, identifying the parties involved and the role of each party when participating in promoting the export of footwear products; measures to promote the export of footwear products, the content of the role and evaluation criteria for promoting the export of footwear products as well as factors affecting the promotion of a country's footwear exports to the market signed an FTA as a basis for proposing solutions and recommendations for promoting Vietnam's footwear exports to the EU market in the context of EVFTA implementation.
- In practical terms, on the basis of the established theoretical framework, the thesis has analyzed and evaluated the picture of the situation of promoting Vietnam's footwear exports to the EU market according to the contents and criteria; analyzing domestic and foreign factors affecting the promotion of Vietnam's footwear exports to the EU market, clarifying the limitations and causes as a basis for proposing solutions to promote the export of leather and footwear products to the EU market in the process of implementing the Vietnam - EU Free Trade Agreement (EVFTA)" .
Therefore, the implementation of the thesis topic: "Promoting the export of footwear products to the EU market in the process of implementing the Vietnam - EU Free Trade Agreement (EVFTA)" is really necessary, has scientific significance and practical value.
2. Research goals and tasks
Research and propose solutions to promote Vietnam's footwear exports to the EU market in the process of implementing the EU-Vietnam Free Trade Agreement (EVFTA).
3. Research subjects and scope
3.1. Research subjects
The research subjects of the thesis is the theoretical and practical issues of promoting Vietnam's footwear exports to the EU market during the implementation of the EVFTA.
3.2. Research scope
- In terms of content: The thesis only focuses on researching and evaluating the situation of promoting the export of footwear products (HS 64) according to the contents and criteria defined in the theoretical framework.

- About time: The thesis assesses the current situation of exporting footwear products before joining the EVFTA from 2014 to July 2020 and after joining the EVFTA from August 2020 to 2021, proposing solutions to boost the export footwear products in the process of implementing the Vietnam - EU Free Trade Agreement (EVFTA) in the period to 2030.
- In terms of space: Exporting Vietnam's footwear products to the EU market.
4. Research methods
The thesis uses a combination of different research methods to collect information and data related to the research problem, including: Methodology of dialectical materialism and historical materialism; Document research methods, inheriting published research results; Data collection methods; Statistical methods, synthesis; Analytical methods; Methods of comparison and control; forecasting method; SWOT analysis method (SWOT matrix); Methods of investigation and survey; Seminars and expert opinions in the fields related to the research topic.
5. Thesis structure
The main content of the thesis is structured into four chapters:

Chapter 1: Overview of the published research and identification of the research gap of the thesis topic

Chapter 2: Theoretical basis for promoting the export of footwear products of a country into a market area that has signed a Free Trade Agreement

Chapter 3: The situation of promoting Vietnam's footwear exports to the EU market in the process of implementing the EVFTA Agreement

Chapter 4: Perspectives, orientations and solutions to promote Vietnam's footwear exports to the EU market in the process of implementing the EVFTA Agreement in the period to 2030
CHAPTER 1
OVERVIEW OF PUBLISHED RESEARCH WORKS AND IDENTIFICATION OF RESEARCH GAPS OF THE THESIS TOPIC
Domestic and foreign research works related to the thesis topic are very diverse and rich, which has clarified the rationale for export promotion, however, there are still some problems and gaps in these studies.
However, there has not been any research work directly to promote the export of footwear products of Vietnam (HS 64) to the EU market in the process of implementing the EVFTA Free Trade Agreement; There has not been an in-depth and up-to-date research on the EU footwear market, specific commitments of Vietnam and the EU in the Vietnam - European Union Free Trade Agreement (EVFTA) for footwear products, factors affecting the promotion of Vietnam's footwear exports Vietnam to the European Union market, from which to make policy recommendations to promote the export of Vietnamese leather and footwear products to the EU market when implementing the commitments in the Vietnam FTA Agreement. - EU.
CHAPTER 2

THEORETICAL BASIS FOR PROMOTING THE EXPORTS OF FOOTWEAR PRODUCTS OF A COUNTRY INTO A MARKET AREA THAT HAS SIGNED A FREE TRADE AGREEMENT
2.1. Some theoretical issues on promoting the export of footwear products of a country into the market that has signed an FTA
2.1.1. The concept of export
According to the Cambridge Dictionary, export is sending goods to another country for sale, or to put something from one country into use in another. According to the open encyclopedia Wikipedia, in international trade theory, export is the sale of goods and services to foreign countries, while in the calculation of the international trade balance according to the International Monetary Fund (IMF), export is the sale of goods for a foreign country.
In a nutshell, the export of goods, in the simplest terms, is the sale of a product to a foreign market. Pure exports are a function of trade.
2.1.2. Export of footwear products
According to the Harmonized Commodity Description and Coding System (HS), footwear products under Chapter 64 include: Shoes, sandals, boots and similar products; parts of the above products (HS 64). As follows:
HS 6401: Waterproof shoes and sandals with rubber or plastic outer soles and toes, uppers and sandals not attached or assembled to the sole by stitching, riveting, spiraling, plugging the sole...
HS 6402: Other footwear with outer soles and upper of rubber or plasitcs.

HS 6403: Shoes and sandals with outer soles of rubber, plastics, leather or composition leather and uppers of leather.

HS 6404: Footwear with outer soles of rubber, plastics, leather or composition leather and uppers of textile materials.

HS 6405: Other shoes and sandals.

HS 6406: Parts of footwear (including toes, whether or not fitted with soles other than outsoles); pads of shoes and sandals; removable, heel and similar products; gaiters, leggings and similar articles, and parts thereof.
Thus, the export of footwear products is understood as the bringing of footwear products from the domestic market to foreign markets for trading, business and profit.
2.1.3. Concept and role of promoting the export of footwear products
2.1.3.1. Concept
Promoting the export of footwear products is the implementation of synchronous solutions to develop the export of leather and footwear in a sustainable way and increase the added value of exports, thereby expanding export markets, increasing export turnover and contributing to environmental protection, improving social responsibility.
2.1.3.2. Role of promoting the export of footwear products
Firstly, promoting the export of footwear products to the EU market helps to effectively exploit the potentials and comparative advantages of Vietnamese exports and increase the added value of leather and footwear products.
Secondly, promoting the export of footwear products to the EU market contributes to building and developing the brand name for Vietnamese export products.
Thirdly, promoting the export of footwear products to the EU market contributes to the development of domestic manufacturing industries.
Fourthly, promoting the export of footwear products to the EU market contributes to increasing export turnover and generating foreign currency revenue for goods import.
Fifthly, promoting the export of leather and footwear products contributes to increasing revenue for the national budget and revenue for businesses.
Sixthly, promoting the export of footwear products to the EU market helps Vietnam effectively exploit its potential and advantages in trade relations with the EU.
Seventhly, promoting the export of Vietnam's footwear products makes an important contribution to creating jobs, increasing incomes, and improving the lives of many workers.
Eighthly, promoting the export of footwear products to the EU market is the basis for manufacturing and exporting enterprises to implement social responsibility.
2.2. Content and evaluation criteria for promoting the export of footwear products
2.2.1. Content promoting exports
(1) Increase in export output
Increasing export output is one of the contents to promote the export of footwear products. When export prices are stable, an increase in export output will increase export turnover
(2) Improve the quality of export products


Improving the quality of export products is one of the important contents in promoting the export of footwear products, which is the basis for creating sustainable growth in export activities. The competitiveness of export products is shown by the Revealed comparative advantage (RCA).
(3) Diverse export markets
In order to promote the export of goods in general, including leather and footwear, it is necessary to diversify export markets, focusing on markets that have had a free trade agreement, taking advantage of incentives from the agreement  to boost exports. The potential of the import market is shown through indicators such as the Export Specialization Index (ES) and the Trade Intensity Index (TI).
2.2.2. Criteria for evaluating  the ability to promote exports 
Revealed comparative advantage (RCA); Export Specialization Index (ES); Trade Intensity Index (TI); Trade Concentration Index (TII); Regional orientation (RO)

2.3. Factors affecting the promotion of footwear exports to the EU market
2.3.1. Domestic factors
2.3.1.1. Policy institutions, business environment, domestic production capacity
- Domestic production and business institutions and environment
- Domestic production capacity
- Competitiveness of products and exporters
2.3.1.2. Resources (human, infrastructure, technology and capital)
- Resource factor
- Scientific, technological and technical development level
2.3.1.3. Other factors
2.3.2. Factor from the importing country market
2.3.2.1. Demand for footwear products of EU importing countries
2.3.2.2. Trade policies and barriers for footwear products of EU importing countries
2.3.3. International factor
Vietnam and the EU have signed the EVFTA free trade agreement in which the EU commits to grant preferential import tax for Vietnamese footwear products as follows:
Import tax will be eliminated as soon as the Agreement comes into effect for 37% of the footwear industry tax lines (rubber/plastic waterproof shoes, slippers, raw materials for the footwear industry...). These tax lines currently have a base tax rate of 3.5 - 17%;
The rest, with a base tax rate of 5 - 17%, will be eliminated import tax according to the roadmap from 3 to 7 years (most of the footwear that Vietnam has an export strength belongs to this group).
* Customs regulations for import and export activities
Free circulation; Outsourcing in the EU; Free Zone Customs Warehouse; Temporary import; Goods in transit.
* EVFTA commitment on rules of origin for footwear products
EVFTA allows Vietnamese enterprises to use raw materials (leather, fabric) imported from any country that has an FTA with Vietnam and the EU (for example, leather, fabric imported from the EU or Korea, which has an FTA with both Vietnam and the EU) are entitled to a reduction in import tax into the EU under the EVFTA, provided that the final product is made in Vietnam.
* EVFTA commitment on technical barriers (TBT) for footwear products
EVFTA mainly includes joint commitments to cooperation and transparency in the field of technical barriers (TBT);

EU regulations for leather and footwear products include the following; Apply international standards; Leather standards.

CHAPTER 3
THE SITUATION OF PROMOTING VIETNAM’S FOOTWEAR EXPORTS TO THE EU MARKET IN THE PROCESS OF IMPLEMENTING EVFTA AGREEMENT
3.1. Overview of Vietnam's footwear exports in the period 2014 - 2021 

3.1.1. Scale and export turnover
3.1.1.1. Footwear production
According to the General Statistics Office, the footwear industry currently has more than 3,000 businesses operating with more than 1.3 million employees, of which 87% of the total number of employees in footwear production, the rest are in supporting industry.
In the period from 2014 to 2021, Vietnam's footwear output has increased from 761.6 million pairs in 2014 to 1,277.4 million pairs in 2021. In which, the sports shoes group had the strongest increase, the output was 1.82 times higher than in 2014, from 480.7 million pairs (2014) to 876.2 million pairs in 2021, the growth rate period 2014 - 2021 reaching 9.0%/year; followed by leather shoes and sandals, which increased from 227.8 million pairs (2014) to 313.1 million pairs in 2021, with an average growth rate of 4.6%/year and canvas shoes increased from 53.1 million pairs (2014) to 88.1 million pairs (in 2021), the growth rate is 7.5%/year.
3.1.1.2. Vietnam's footwear export turnover

Currently, Vietnam is still the second largest footwear exporter in the world (after China). In 2021, footwear exports regained their growth momentum, with export turnover reaching 17.75 billion USD, up 5.9% compared to 2020. By 2022, the first 8 months of footwear export turnover reached 16.36 billion USD, up 29.7% over the same period in 2021.
 3.1.2. Market structure and export footwear products
3.1.2.1. Export market
The export market for Vietnam's footwear products tends to focus mainly on four markets, namely the United States, China, Belgium, and Germany, accounting for more than half of the total export value of footwear products (in 2021 accounts for 58.54%), showing that Vietnamese enterprises are increasing their dependence on these markets.
3.1.2.2. Exports
The types of footwear exported by Vietnam to the world are mainly footwear with rubber or plastic outer soles and uppers (HS code 64.02); footwear with outer soles of rubber, plastics, leather or composition leather and uppers of leather (HS 64.03); footwear with outer soles of rubber, plastics, leather or composition leather and uppers of textile materials (HS 64.04).
In the period 2014 - 2021, the export structure of Vietnam's footwear group has changed in the direction of gradually increasing the proportion of export turnover for the HS 6404 group and gradually reducing the proportion of the HS 6403 group.
3.2. Current situation of Vietnam's footwear exports to the EU market before and after the implementation of EVFTA
3.2.1. The period before the implementation of EVFTA (2014 - 7/2020)

3.2.1.1. Scale, growth rate
The EU market is the second major footwear export market of Vietnam (after the US). Footwear exports of all kinds to this market continuously increased with an average growth rate of 6.1%/year in the period 2014 - 2020. By 2020, due to the impact of the Covid-19 pandemic, export turnover to the EU market fell sharply to 4.25 billion USD, down 17.47% compared to 2019.
3.2.1.2. Export market structure
The largest footwear export market of Vietnam in the period 2014 - 2020 in the EU region is concentrated in the key markets of Germany, Belgium, the UK, the Netherlands, France, and Italy; In which, Belgium is Vietnam's largest export market with an export turnover of 0.987 billion USD in 2020, accounting for 22.15% of footwear exports to the EU. Exports to the German market - the second largest export market of Vietnam in the EU in 2020 also reached 0.90 billion USD, accounting for 20.20% of the total export turnover to the EU. Next is the Dutch market with a turnover of 0.683 billion USD, accounting for 15.33%; the UK reached 633 million USD, accounting for 11.25%; France reached 515 million USD, up 9.52%, Italy accounted for 5.93%.
Thus, among the 5 major markets are Belgium, Germany, the Netherlands, France and the UK, accounting for 78.45% of the total import and export turnover of Vietnam's footwear to the EU. The remaining markets account for a small proportion of Vietnam's footwear exports to the EU.
3.2.1.3. Export structure 

The main groups of footwear exported from Vietnam to the EU market include fabric footwear (HS 6404); leather footwear (HS 6403) and rubber/plastic shoes (HS 6402), these three groups alone accounted for 96.42% of the total export turnover of footwear products in 2020. Specifically, in 2020, for HS code 6404, export turnover will reach 2,157 billion USD, accounting for 48.41% of the total export turnover of footwear to the EU market; followed by footwear products with HS code 6403, export turnover reached 1.44 billion USD, accounting for 32.39%. Footwear products have HS code 6402, export turnover reached 0.694 billion USD, accounting for 15.62%. Footwear parts group (HS 6406) reached 114 million USD, accounting for 2.56%; other footwear group (HS 6405) reached 42 million USD, accounting for 0.94%.
3.2.2. The period after the implementation of EVFTA (8/2020 - 8/2022)

3.2.2.1. Size and growth rate of footwear exports
Vietnam's export products have had positive changes in export. According to data from the Vietnam Customs, when the EVFTA Agreement officially took effect, Vietnam's footwear exports to the EU market gradually recovered. In 2021, Vietnam's footwear export turnover to the EU will reach 4.684 billion USD, up 10.21% compared to 2020. In general, in the first 7 months of 2022, Vietnam's footwear exports to partner countries in the EVFTA will reach 3.456 billion USD, up 25.8% over the same period in 2021.
After two years of the EVFTA coming into effect, Vietnam's footwear exports to most of the key markets in the EU have increased sharply, typically Italy (15.72%); Netherlands increased (12.89%); Belgium increased (1.77%), Spain (8.27%), Germany (1.83).
According to data from the Vietnam Customs, exports of sports shoes, tennis shoes, basketball shoes, gym shoes, training shoes and the like, with rubber or plastic outsoles and uppers made of materials textile (HS 640411) to the EU in the first year of EVFTA implementation reached 1.47 billion USD, up 14.2% compared to the same period in the previous period. Export of footwear with HS codes: 640419, 640299, 640391, 640291 to the EU market since the EVFTA took effect has also grown positively, especially in the first 7 months of 2022, both increased at double digits.
In the opposite direction, the export of shoes with rubber, plastic or synthetic leather soles, with leather hats (HS 640399) to the EU after 2 years since the EVFTA came into effect decreased by 6.5% compared to the same period earlier.
3.2.2.2. Assess the situation of taking advantage of the rules of origin of goods in the EVFTA for footwear products when the EVFTA comes into effect 
- About export turnover of footwear products using rules of origin

- About export market structure according to C/O form EUR.1

-About the structure of exported footwear products, using C/O form EUR.1

3.2.3. The current situation of the criteria to evaluate the ability to promote the export of footwear products of Vietnam
3.2.3.1. Revealed comparative advantage (RCA) 
Vietnam has favorable conditions for the footwear industry due to its abundant labor force and low labor costs, which reduce production costs, lower costs, and increase the price competitiveness of Vietnamese leather and footwear products. For the existing revealed comparative advantage index RCA of footwear products (HS 64), Vietnam is very high up to 8.10 in 2021, which can be seen as a product with comparative advantage.
3.2.3.2. Export Specialization Index ES

In 2021, the ES index decreased to 7.16, but the ES index in the period 2014-2021 still reached a fairly high level from 6.8 to 7.75, showing that Vietnam has well exploited its comparative advantage in trade relations with the EU, as well as the EU, which is a potential export market for Vietnamese footwear. From the above data, it can be determined that footwear is a product that Vietnam has the opportunity to specialize in to continue promoting exports to the EU market.
3.2.3.3. Trade Concentration Index (TII)

In the period 2014 - 2021, although the trade concentration index for Vietnam's footwear exports to the EU market tends to decrease rapidly, from 16.36 in 2014 to 11.05 in 2021, but This is still one of the groups of Vietnam's exports to the EU with a fairly high trade concentration index.
3.2.3.4. Regional orientation Index (ROI)

In the period of 2014 - 2021, the regional orientation index (ROI) for the footwear group of Vietnam exported to the EU market is greater than 1. That shows, domestic export is higher than the foreign-regional export.
3.3. Current situation of factors affecting the promotion of Vietnam's footwear exports to the EU
3.3.1. Domestic factors
3.3.1.1. Policy institutions, business environment, domestic production capacity
- Improve the institutional business environment, create favorable conditions for export activities 
The Government and ministries and agencies of Vietnam have developed and implemented a series of strategies and policies to orient, plan and support export development, contributing to helping export enterprises overcome trade barriers.
- Policy on restructuring export goods
Determining the structure of key export products is an important content of the policy on export products. In order to improve the efficiency and competitiveness of exports, the policy of restructuring export products focuses on reducing the proportion of raw and semi-processed products, along with increasing the proportion of processed products in the export structure; reducing the proportion of traditional export products in parallel with increasing the proportion of new export products; increase the proportion of high value-added products in the value of export turnover.
- Diversify products, promote technology development, increase production scale
In order to increase supply, the Government has adopted policies to support enterprises participating in exporting in general and exporting to the EU in particular with credit policies, human resource training, and trade promotion.
- Policy on market development and trade promotion, branding of export products
In order to promote the export-oriented strategy, the Party and State have advocated expanding and strengthening external economic activities, deepening international integration, and signing new generation FTAs, including: EVFTA agreement, which identifies the European Union (EU) market as an important large market.
3.3.1.2. Resources: capital, human resources, infrastructure, science - technology
Currently, the country has more than 3,000 enterprises operating in footwear industry, with more than 1.3 million employees working in the tanning industry and 500,000 employees in the supporting industry. However, the production of the footwear industry is still mainly in the form of processing for export (up to 60-70% of the enterprises in the total number of footwear enterprises produce in the form of processing), with the source of raw materials and accessories. Input materials are specified by the import customer, so the added value of the product is low and highly dependent on supplies from abroad.
Currently, domestic businesses are trying to build their own brands by creating collections and designs, rather than relying entirely on customer designs as before. This is considered a strategic step for Vietnam's footwear industry, as a result, the gap between domestic enterprises and FDI enterprises has been narrowed.
Capability to participate in the footwear export value chain
Vietnam has risen to second place in the world in terms of exports and third in footwear production. However, up to 90% of output is exported, but profits from this industry only reach 25% of added value. It can be said that Vietnam's footwear industry still only focuses on exporting footwear products by processing method - the bottom position of the global value chain - with relatively low added value.
Policies to support businesses to overcome barriers and trade remedies in the EU market; Building an early warning system on anti-dumping in Vietnam; Proactively meet and overcome technical barriers (TBT).
3.3.2. Ancestral from the importing country
3.3.2.1. Characteristics, tastes and consumption trends of footwear products consumption in the EU market
3.3.2.2. Market size and footwear import demand of the EU


In 2020, the EU imported more than 49.4 billion USD of footwear of all kinds, accounting for about 41% of the total import value of the world. The countries supplying footwear products to the EU market are very diverse and rich, including imports from within the EU about 22.69 billion USD (accounting for 46%) and from outside the EU up to 26.72 billion USD (equivalent to 54%).
In the period 2017 - 2019, EU footwear imports from Vietnam increased by 4.5%/year. In 2020, like many markets, footwear imports from Vietnam decreased by 13.0% compared to 2019, reaching 4.18 billion USD.
EU is a market with a large capacity with the highest standard of living in the world and has a high demand for footwear consumption, averaging 6-7 pairs/person/year. This is a very stable and potential footwear market, 50% of footwear consumed in this region is imported by orders.
In the EU market, in addition to price, quality is the top concern for most consumer goods, including footwear. wide range of materials (textile, plastic, rubber and leather), products from men's, women's and children's footwear to specialized products such as ski boots, safety shoes...
3.3.2.3. Trade policy and barriers for footwear products of the EU
3.3.2.3.1. Intra-EU trade policy
The EU's intra-EU trade policy mainly focuses on building and operating the European single market (aimed at eliminating all control of national territorial and customs borders (ie eliminating all tariff and non-tariff barriers) so that goods, labor, services and capital can be freely). This is very consistent with the current trend of international economic integration.
The right and reasonable intra-regional trade policies have helped the EU's economy to grow more and more, clearly demonstrating the importance of this bloc to the development of each country in the union. Unlike other links, most of the linkages are mainly based on geographical proximity, while economic and trade in the bloc is small, intra-regional trade accounts for a very small part and has not really had any mutual influence.
(1) EU foreign trade policy
EU member states apply a common foreign trade policy towards non-EU countries. The European Commission is the sole representative of the European Union in negotiating and signing trade agreements and settling disputes in this area. The EU's foreign trade policy includes an autonomous trade policy and an agreement-based trade policy, all of which are built on the principles of conformity with international practices (the principle of non-discrimination, transparency, reciprocity and fair competition).
(2) Import management policy
The EU distinguishes two groups of countries: The first is the group applying the market mechanism; the second is groups with state-owned businesses.
The EU has a very complicated import management regime, so collecting and disseminating information about this market to Vietnamese exporters is the most necessary and important job today in the context of international economy integration.
 (3) Tariff policy
The EU is a highly open economy and always maintains the view of trade development in the direction of liberalization. Currently, nearly three-quarters of goods imported into the EU have tax rates reduced or equal to 0%. The tariff system applied to goods in general of EU countries is divided into three main categories: import tax, value added tax (VAT) and goods tax. Value added tax and goods tax are applied according to the regulations of each individual market.
3.3.2.3.2. Barriers to the EU market


(1) EU consumer product safety standards and regulations: Mainly related to consumer health and environmental protection issues, including mandatory and voluntary regulations.
* Mandatory regulations: Prohibit or limit the use of substances/chemicals suspected to be harmful to human health in product ingredients (chemicals used in the production process).
(2) Regulations on rules of origin 
Meet the EU's rules of origin so that exported products can enjoy GSP or preferential tariffs as committed in the Free Trade Agreement. For Vietnamese products exported to the EU, they are entitled to the EU's GSP universal preferential tariff program. However, when the EU-Vietnam Free Trade Agreement (EVFTA) officially comes into effect, it will comply with the commitments on rules of origin in this agreement.
Regulations on rules of origin for textiles and garments in the EVFTA are reflected in Chapter 4 of the EVFTA - regulations on the conditions of rules of origin that goods must comply with in order to enjoy tariff preferences.
(3) Regulations on product labeling and packaging
Regulations on labeling; Packing regulations.

(4) Regulations on social responsibility, environmental protection and sustainable development
On the issue of environmental protection; Social responsibility (CSR). 
(5) Separate regulations in each EU country

In some EU countries, especially Western European countries, there may be some specific standards set by the business or country for imports.
 3.3.3. International factors 
World footwear production has increased by 21.2% in 10 years (2011-2020), an average increase of 2.2%/year. In 2019, the world produced 24.3 billion pairs of shoes of all kinds, an increase of only 0.6% over the previous year, of which Asia production accounted for 87.4%, South America accounted for 4.7%, Europe accounted for 3.2. %, Africa 2.9% and North America 1.8%.
By continent ratio: mainly by population, Asia is the largest consumer, accounting for 54%. Europe (14.8%), North America (14.8%), Africa (6.1%), South America (9.5%), and Oceania (0.8%).

In 2019, the world exported about 15 billion pairs of shoes of all kinds, accounting for 62% of global footwear production.
3.4. General assessment of the situation of promoting Vietnam's footwear exports to the EU market in the period 2014 - August 2022
3.4.1. Achievements and results achieved
* In terms of scale, product structure, export markets:
- The export turnover of Vietnam's footwear products to the EU market has continuously increased, from 3.76 billion USD in 2014 to 4.25 billion USD in 2020. Especially, after 2 years of implementing the EVFTA, the export of this item to the EU still achieved a turnover of 4.64 billion USD, an increase of 6.1% compared to 2020 and the trend of increasing export turnover continued in the first 8 months of 2022 with a turnover of 3.98 billion USD, up 36% over the same period in 2021.
- The structure of Vietnam's footwear products exported to the EU market is quite diverse in terms of types and models, increasing product quality, meeting the requirements of the import market and being trusted by consumers. The export market share of Vietnam's footwear products in the EU market tends to increase gradually, in which, the export market share of the footwear group increases from 4.98% in 2014 to 8.4% in 2020.
- The export market of Vietnam's footwear products to the EU has also been constantly expanding and diversifying over time. Besides increasing export turnover to traditional markets such as Germany, France, the UK, the Netherlands, Italy, Vietnam has made many efforts to increase exports to the remaining markets of the EU - the The market is considered to have great potential for the export of Vietnamese goods in general and the export of footwear in particular, especially when the EVFTA Agreement comes into effect.
* In terms of export competitiveness:
- Vietnam's leather and footwear exports to the EU have a high Revealed comparative advantage index (RCA), reaching 8.10 (in 2021), reflecting that Vietnam has effectively exploited and brought into play its comparative advantage in this product.
- The export specialization index (ES) for Vietnam's footwear exports to the EU is quite high (in 2021, the ES index will reach 7.16), showing that the EU is a potential export market for Vietnam's footwear products, at the same time reflecting that Vietnam has partly exploited this export market well.

- Vietnam's footwear exports to the EU market have continuously improved in quality, value, brand name and better meet the increasing requirements and demands of EU consumers. These are the basic factors that help improve the export competitiveness of Vietnam's footwear exports not only to the EU but to the whole world in the long run.

* In terms of production, processing and product supply capacity:
Thanks to the supportive policies of the State, along with the continuous efforts of manufacturing, processing and exporting enterprises for goods in general, including the footwear industry, production capacity, The processing and supply of footwear for export is increasing day by day. Along with the increase in goods output, product quality, and product competitiveness, the product's competitiveness is increasingly improved to meet the requirements of the EU market. At the same time, the activities of building and developing product brands, as well as trade promotion activities to diversify export markets, etc. are also focused by enterprises, contributing to improving export capacity in the EU market.
3.4.2. Limitations, exist
- The export capacity of Vietnam's footwear products to the EU market is still low, as shown by the low market share of Vietnam's footwear exports, especially in terms of export market share in this market is still modest.
- Vietnam's footwear products exported to the EU are still limited in terms of quality and competitiveness, as well as have not built a product brand, and exported products must go through intermediaries.
- The Revealed comparative advantage index (RCA) for Vietnam's footwear products, although quite high, has been on a decreasing trend in recent years, showing that Vietnam is gradually losing its comparative advantage in exporting these products to the world market in general and the EU market in particular.
- Although the export specialization index of Vietnam's footwear products to the EU market is quite high, it has tended to decrease in recent times. In which, the ES index of the footwear group decreased from 7.51 (2014) to 7.64 (in 2021). That shows that the export potential of Vietnam's footwear products to the EU market is tending to decrease.
- The Intra-Industry Trade Index (IIT) and Trade Concentration Index (TII) for Vietnam's footwear exports in the EU market are generally still low, partly showing that the structure of goods between Vietnam and the EU is complementary, not directly competitive, but on the other hand, it also shows that the trade relationship is almost exclusively in the export dimension of Vietnam. At the same time, Vietnam has not taken advantage of modern production technologies or quality goods from the EU market in production and export activities.
- Although the capacity to produce, process and supply products for export has been increasingly improved, it is mainly in favor of quantity. In terms of quality, although it has been improved, it is still limited, the added value of exports is still low. Vietnamese products are rated as average in both quality and price. To compete, the industry needs to produce higher-value items. To do so, it is necessary to import high-value raw materials from other countries.
- Despite many efforts in developing and diversifying export markets, Vietnam's footwear exports to the EU are still inevitably overly concentrated in some key markets. Meanwhile, expanding new markets and penetrating other potential export markets for each type of export item is still difficult.
- The ability to meet import regulations for Vietnamese footwear exports on the EU market is limited and there are many problems to overcome, especially in meeting of quality standards, hygiene and safety, internal rules of origin and increasingly strict environmental and social regulations of the EU market.

- The capacity of enterprises in footwear industry in Vietnam is still limited. In the process of implementing EVFTA, the first barrier we often encounter is the capacity of Vietnamese enterprises.

- Although Vietnam's footwear products have joined the global value chain through FDI enterprises, there is a lack of technology spillover as well as labor productivity from FDI enterprises to domestic capital enterprises.
- Vietnam is facing a lot of difficulties and challenges because only about 300 businesses can afford to participate in the supply chain, but it is only an alternative supply, processing and assembly are the main ones, not the production stage. production - the stage of creating high added value. Among them, mainly small businesses, large enterprises account for only 2%,...
3.4.3. Cause of the restrictions
3.4.3.1. Subjective causes
- Vietnam's legal institution for export activities is not yet complete and appropriate, and has not yet ensured compatibility with the legal system and EU market regulations. This is one of the important reasons limiting Vietnam's ability to export goods to this market over the past time.
- Although Vietnam's investment and business environment has been continuously improved over the past time, there are still limitations, incompleteness, and not really facilitated production and business activities of enterprises, affecting the competitiveness of products and exporting enterprises, thereby contributing to limiting the promotion of goods exports.
- The supporting industry for Vietnam's footwear export is still slow to develop, unable to meet the requirements of raw materials for production and export activities. The majority of footwear production and export activities still depend on imported raw materials, so it is unstable and production costs increase, as well as increasing time in the production of export orders.
- The qualifications and skills of employees are low, leading to low labor productivity and product quality, affecting the competitiveness of export footwear products.
- The level of technology, machinery and equipment for production and processing of enterprises is not modern (most of Vietnam's sewing machines are imported from China, Japan, and Taiwan, of which about 58% are imported from China). At the same time, product design skills are still limited to be able to participate in the global value chain and enhance the added value of footwear products.
- Vietnam's footwear production and export are mainly in the form of outsourcing for importers, so the enterprise cannot build a brand name for exports and the added value of the product is low.
- Market penetration activities of Vietnamese enterprises are still passive, highly dependent on EU partners, and have not yet established their own distribution system of processed industrial products in Europe, mainly distributed through the distribution channels available in the market, in which professional European importers are the main trading partners.
3.4.3.2. Objective causes
- Changes and adjustments in import management policies, increased protection of domestic production and protection of consumers, especially the regulations and import standards are very strict and change in the direction of more and more strict EU market in terms of quality, safety, rules of origin, regulations on environmental protection, social responsibility and workers' rights, have caused significant challenges and obstacles to the development of Vietnam's footwear exports, when the ability to overcome barriers of Vietnamese export enterprises is still limited.
- The EU is a diverse market, including many different countries, so the tastes, consumption styles, languages, and business cultures of each country and region are different.
- Vietnam's footwear exports to the EU market face competition with more experienced and capable exporters in the same region such as China, Thailand, Indonesia, India, and Turkey, Pakistan, Bangladesh...
- Consumer psychology of EU people prefers products from strategic and high-tech countries such as Japan, the Americas and within the EU, especially fashion and high-quality footwear products.
- The distribution channel system in the EU is quite complicated with many types of distribution that have not yet appeared in Vietnam, so the penetration and participation in the distribution chain in this market of Vietnamese enterprises is still limited.
- The change in the political and social environment, the change in the natural environment, the Covid-19 epidemic... is one of the objective reasons beyond our control, significantly affecting output, productivity and disrupting the supply chain of input materials for the production and processing of footwear exports of Vietnam.
CHAPTER 4
PERSPECTIVES, ORIENTATIONS AND SOLUTIONS TO PROMOTE VIETNAM'S FOOTWEAR EXPORTS TO THE EU IN THE PROCESS OF IMPLEMENTATION OF THE VIETNAM - EU FTA (EVFTA)

4.1. The context and requirements for promoting the export of Vietnamese footwear products to the EU market in the coming time
4.1.1. Context 
4.1.1.1. General context
- In the coming period, the world context will continue to change, the process of globalization and regionalization will be stronger and more practical, with the expansion of trade liberalization and the implementation of commitments. In the new generation FTAs, including the EVFTA, it will certainly open up new opportunities in developing the export market of leather and footwear products with major EU countries, and at the same time come with difficulties and challenges for Vietnam's footwear exports in the implementation of commitments, especially commitments related to the environment and society, competitive pressure will increase in the international market.
- The increasing trend of applying technical barriers, mandatory requirements on quality, hygiene, safety, labeling, environment... is very strict and not easy to meet the needs of EU importing countries, along with with the requirements of social responsibility, environmental protection and compliance with existing procedures and rules of origin to enjoy tax benefits.
- Along with the trend of accelerating globalization, regionalization and implementation of commitments in the EVFTA Agreement, the trend of strengthening production linkages, strongly developing production and distribution networks and regional and global supply chains will continue to strengthen in the coming time, along with that is the shift of global supply chains to safe areas in the context that the Covid-19 pandemic has not been completely controlled.
- The development trend of e-commerce, digital transformation and the Fourth Industrial Revolution in the process of economic restructuring is an inevitable trend of the times, that no economy in the process of integration and development can stay out of this development trend.
- The development trend of e-commerce and internet sales, which are increasingly popular for items such as clothing and footwear in the EU, also create pressures on businesses exporting to this market. Besides product quality, the problem of improving production processes, processing orders, fast delivery ... is also one of the important factors to improve competitiveness.
- The global footwear market will continue to grow in the near future. According to a report by market research firm (RM), the global footwear market is estimated to reach 251.82 billion USD by 2025, growing at a CAGR of 3.56%, due to the following factors:
+ Firstly, the trend of people exercising strongly increases leading to an increase in sports activities such as gym, cycling, aerobics and other activities.
+ Secondly, the increase in the global population - one of the main factors driving the increased demand for footwear. As the population increases, it leads to an increasing number of people using footwear and directly affects the demand for new footwear.
+ Thirdly, the changing lifestyle of consumers leads to an increase in the demand for fashion, especially footwear. The international and domestic context poses new opportunities for Vietnam's footwear export promotion, along with great challenges.
Opportunity:
- The European Union (EU), the world's second largest import market, annually imports about 2.338 billion USD, but imports from Vietnam only account for about 2% of that. Therefore, with the commitments to eliminate import taxes up to nearly 100% of the tariff in the EVFTA, the opportunity to increase Vietnam's exports to the EU is great, especially for items such as leather, shoes, and bags.
Thus, in the first few years of EVFTA implementation, most footwear products will not benefit from EVFTA immediately. However, in the long run, the footwear industry will benefit because: (i) (i) The tariff preferences under the EVFTA are stable (while GSP fluctuates depending on the EU's annual decision), regardless of the share of total imports into the EU, and gradually decrease to 0%; (ii) Most footwear exporting countries to the EU currently do not have an FTA with the EU.
-  Vietnam rarely imports footwear products from the EU (except for some high-end product lines), so basically the commitments to eliminate tax on this product will have little impact on the competition of enterprises in the domestic market.
- Along with the trend of strengthening production linkages, strongly developing production and distribution networks and regional and global supply chains, the EVFTA Agreement sets out strict binding commitments on the origin of goods, raw materials and supplies used to produce products.
- The trend of shifting global supply chains caused by the Covid-19 pandemic along with new-generation Free Trade Agreements (FTAs) will open up many great opportunities for Vietnam's leather, footwear and handbag industry to develop production and boost export.
- In addition, the commitments on institutional issues, legal policies, business environment, labor, infrastructure, etc. in the EVFTA Agreement will bring about changes in improving the investment environment and Vietnam's business in the direction of more transparency, convenience and appropriateness, thereby supporting the production and business activities of enterprises.
Challenge:
- According to the commitments attached to the EVFTA Agreement, enterprises may face difficulties in meeting the requirements of internal rules of origin. Normally, footwear products to enjoy preferential tariffs under FTA, the raw materials must meet a certain percentage of internal content (materials originating in the EU and/or Vietnam).
- Governments put some restrictions on the use of leather products and some materials for the manufacture of shoe products. Technical and quality requirements for footwear products are increasing, especially those related to input materials.
- Labor standards, corporate social responsibility in the footwear industry are increasingly strict, requiring strict compliance by countries.
- Technology used in footwear is making positive changes in the direction of automation, reducing labor usage, especially reducing unnecessary management costs in the production process.
- The trend of Industrial Revolution 4.0 is gradually creating a positive effect and is widely used in the footwear manufacturing industries.
- Cheap, mass-produced footwear products tend to decrease because consumers increasingly prefer high-end products, with diverse features, safe to use, especially in the markets of developed countries in the EU, which is also an area with great demand for footwear products.
- In addition, when tariff barriers are no longer an effective tool for protection, enterprises in the EU import market tend to use more measures such as anti-dumping, anti-subsidy or safeguard to protect the domestic industry, so the risk from trade remedies is huge.
In summary, in order to exploit the great effect from the EVFTA Agreement, enterprises need to actively prepare capacity, source of goods, invest in improving the value and quality of products and goods to improve competitiveness through building long-term, systematic planning. Improve production and business capacity through application of science and technology, study and apply existing successful models to have the best preparation when facing competitive pressure in the world market.
4.1.1.2. Forecast of footwear import demand of the EU market
It is forecast that the GDP growth rate of the European Union (EU) in the period of 2021 - 2025 will reach about 1.46%/year; at the same time, personal consumption is forecasted to grow by 0.8%/year. This economic growth, together with the improvement of the labor market, the reduction of unemployment rate, are favorable conditions to promote shopping and consumption of the population in the EU, creating the prospect of increasing imports of goods in general in the EU, including footwear.
The EU's trade development prospects are forecasted to be positive in the period from now to 2025. This will be a favorable factor, creating an opportunity to improve the export capacity of Vietnam's footwear products to this market. In which, the EU's import growth is forecasted to reach 2.99% in the period 2021-2025 and reach 2.51% in the period 2026-2030
.
Along with the improvement in income and living standards of the population, the increase in the population size of the EU also creates positive prospects for imports of consumer goods such as footwear.
The current population size of the EU (27) reaches over 450 million people, accounting for 7.3% of the world population. According to the forecast results of the EU Commission, the population size of the EU will continue to increase in the near future (reaching 515.6 million people in 2020 and 523.8 million people in 2030), so this will is still one of the potential markets, with great consumer demand, creating a prospect for the import of goods in general, especially the import of processed leather and footwear products from countries around the world, including Vietnam to meet the daily living and consumption needs of the people.
4.1.2. Requirements
4.1.2.1. Requirements placed on the State
- Requirements on continuing to improve the business environment, creating conditions for enterprises to boost exports; Requirements on scientific and technological development; Requirements on formulating a development strategy for the leather and footwear industry; Requirements on attracting foreign investment; Requirements on national branding; Requirements on boosting export promotion activities.
4.1.2.2. Requirements for exporters
- Requirements on improving the competitiveness of products through quality standards and product brands; Requirements on improving production capacity; Requirements on diversification of models and types of exported goods; Requirements for proactive and active participation in the global supply chain.
4.2. Perspectives and orientations to promote Vietnam's footwear exports to the EU market in the process of implementing EVFTA
4.2.1. Perspective
- Promote Vietnam's footwear exports to the EU market on the basis of ensuring economic, social, environmental, political and diplomatic benefits, making the most of Vietnam's comparative advantages and make good use of opportunities from the Free Trade Agreement between Vietnam and the EU (EVFTA).
- Promote Vietnam's footwear exports to the EU market on the basis of implementing synchronous solutions from the State to manufacturing and exporting enterprises; improve the competitiveness of products, thereby effectively exploiting the potential and strengths of Vietnam in the production and export of footwear products, developing supporting industries, producing raw materials and auxiliary materials to increase the added value of exports.
- Promote Vietnam's of products, with a diverse product range, focusing on building and developing product brands, building a chain separate footwear distribution in the EU market.
- Promote the export of Vietnamese footwear products to the EU market on the basis of applying advanced production processes to improve product quality, gradually increasing the proportion of green and environmentally friendly products; increase investment in applying modern production technology, especially achievements of the industrial revolution 4.0.
- Promote the export of footwear products to the EU market should be based on a specific approach to each EU market with the characteristics of each of these markets to exploit appropriate market segments to promote Vietnam’s footware export.
4.2.2. Orientation
Firstly, identify footwear as the main product for production and export in the group of leather and footwear products, in which sports shoes and canvas shoes are given top priority.
Secondly, produce fashion leather shoes and fashion briefcases, bags and wallets towards the high-end fashion market.
Thirdly, focus on producing leather with advanced and environmentally friendly technology to meet the production needs of fashion leather footwear, high-quality bags and wallets to meet the needs and tastes of the EU.
Fourthly, planning and developing centers for the footwear industry by territory is based on the advantages of human resources, raw materials, and infrastructure.
Fifthly, research and build design centers, build and develop brands for the footwear industry.
4.3. Solutions to promote Vietnam's footwear exports to the EU market
4.3.1. Macro solution group
4.3.1.1. Improve production capacity 

Firstly, create sources of goods and diversify export products.

Continue to restructure export leather and footwear products towards increasing the proportion of high value-added products. In which, switching from export processing to designing and manufacturing with high added value.
Secondly, develop supporting industries to create a stable source of raw materials for the production of the footwear industry. Due to the increasing development demand of footwear, leather and footwear supporting industries such as tanning, manufacturing accessories... have received special attention from the government.
Thirdly, solutions to meet and overcome barriers in the implementation of commitments in the EVFTA.
4.3.1.2. Improve the quality of export products
(1). Increase investment and application of science - technology; (2). Increase import of source technology; (3). Improve the quality of human resources,
4.3.1.3. Enhance trade promotion, export market diversity
 Strengthen trade promotion; Develop export markets.
4.3.1.4. Brand building and development 

Strengthen propaganda to change the perception of businesses about the importance of building and developing product brands, which is the key to adding value to products, contributing to improving competitiveness. and strengthen its position in the world market.

4.3.2. Solution group for businesses
4.3.2.1. Improve production capacity and product supply
Develop human resources, especially qualified and skilled human resources to improve productivity, efficiency and product quality.

Invest in modern production equipment to improve product quality and create products with special advantages, contributing to branding of export products. Focus on manufacturing and supplying new and environmentally friendly products.
4.3.2.2. Enhance product competitiveness
Master and regularly update EU technical standards, standards and regulations to be able to create quality products that meet the requirements of this market in terms of hygiene and safety for consumers, safety for the natural environment and society.

Focus on investing in modern machinery, techniques and production technology to improve productivity and product quality.
4.3.2.3. Improve product quality
Invest in the application of modern production technology to both create quality products and contribute to increasing productivity and lowering product costs.

Focus on investment to form a complete product supply chain, increase the localization rate, develop human resources, finance, technology, etc., in order to gradually transform from the form of outsourcing to the form of selling products with its own brand (ODM).
4.3.2.4. Switch from outsourcing to FOB
Improve product quality is a key factor to ensure sustainable growth of exports. To do this, businesses need to invest in innovation in production activities and improve the quality of human resources.
4.3.2.5. Strengthen trade promotion, expand and diversify export markets
Because the rules of origin in the EVFTA Agreement require a large participation of raw materials in the FTA area, Vietnamese enterprises need to improve production capacity, deep processing, search for raw materials in the region or develop domestic raw materials.
4.3.2.6. Brand building and development
Build a product's brand to improve the competitiveness of products not only helps EU consumers to recognize products and establish a strong foothold in the market, but also contributes to enhancing added value for export products.

Invest, innovate technology, train human resources and create specialized products that bring high value, paying attention to corporate social and environmental responsibilities… is one of the important measures to build and develop brands for export products.
4.3.3. Solution from Vietnam Leather, Footwear and Handbag Association
With its role, LEFASO Association needs to actively support businesses to boost production, provide market information on the Leather and Footwear Portal and release the Leather and Footwear Technology Newsletter with a lot of information and articles related to import and export and technology of the industry.

The Association needs to step up online trade promotion activities and disseminate FTA preferences (tariffs, rules of origin...).

The Association also coordinates with VCCI and other industry associations to consult on mechanisms, policies, issues on regional minimum wage increase, labor law, reduction of administrative procedures, etc.
4.4. Some recommendations
4.4.1. For state management agencies
- Propose the management agencies to soon approve the development strategy of the textile, garment and footwear industry, thereby providing specific instructions for enterprises in the industry to develop appropriate production and business development plans in the coming period. Domestic enterprises need to focus on developing raw materials towards sustainable development.
- To reduce the cost of complying with EU standards (SPS and TBT), Vietnam needs to actively sign general recognition agreements and equivalence agreements on a case-by-case basis with the EU.

- Enhance information transparency for all applicable subjects.

- Strengthen business support through bilateral, regional and multilateral Free Trade Agreements (FTAs).

- The State synchronously renews policies and management mechanisms in the direction of a market economy to increase the competitiveness of enterprises.
4.4.2. For Businesses
- The Vietnamese business community needs to actively update information about market opportunities that EVFTA brings, especially information about tax incentives related to the domestic value-added content of goods, services and other technical barriers.

- Enterprises need to determine the appropriate HS code for imported and exported goods: The benefit from the tariff reduction process depends on the HS code of the goods.

- Businesses need to understand which rules of origin can be met to prove "originating goods" under EVFTA and benefit from tariff reductions.

- Closely evaluate the cost of raw materials and production costs.
4.4.3. For leather and footwear industry (Institute, Association)
- Establish a focal point for collecting, updating and disseminating information on comprehensive technical barriers in target export markets and markets targeted by the industry. This unit must operate regularly and regularly.

- Building a database on technical fence systems of countries for footwear products and a database on Vietnam's technical fence system.

- Organize training courses, seminars to guide enterprises on the application of standards, technical regulations and conformity assessment processes of export markets and Vietnam.
CONCLUSION

Over the past time, Vietnam's footwear exports to the EU market have achieved positive results thanks to great efforts of both the state and businesses. It is worth noting that a number of Vietnamese footwear exports have been competitive enough to maintain and develop market share in the EU market - a market with very high requirements for quality standards of imported goods. However, the export of Vietnamese footwear products to the EU market still has some limitations and inadequacies, requiring practical and effective solutions to boost exports in the new context, especially when the EVFTA Agreement took effect from August 1, 2020.
In order to continue to fully exploit the potentials and advantages of Vietnam to promote the export of footwear to the EU market in the coming time, the PhD student chose the topic: "Promoting the export of leather and footwear products to the EU market in the process of implementing the Vietnam - EU Free Trade Agreement (EVFTA)" as a doctoral thesis in economics. In the process of implementing the EVFTA, the thesis topic has completed the following main tasks:
1. The thesis has reviewed domestic and foreign research works and divided them into groups of related topics and has good reference value for the implementation of the thesis topic. Thereby, the thesis has identified the research gaps from the results of the overview of the works for further research and improvement.
2. Systematize, supplement and clarify the theoretical basis for promoting the export of leather and footwear products, specifically: clarify the concept, role, content, evaluation criteria to promote the export of leather and footwear products; Domestic and international factors affect the export of leather and footwear products, especially when the EU-Vietnam Free Trade Agreement (EVFTA) comes into effect.
3. Analyze and evaluate the situation of promoting Vietnam's footwear exports to the EU market in the period before and after the implementation of EVFTA as well as assess the current situation of factors affecting Vietnam's leather and footwear exports to the EU market last time. Conduct  practical surveys of footwear export enterprises, production and business establishments and experts in order to assess the overall situation of promoting Vietnam's footwear exports to the EU; assess the level of satisfaction of import regulations and standards for Vietnam's footwear exports to the EU market as well as collect recommendations to the State, ministries and sectors on policies. and solutions to promote the export of footwear products of Vietnam. On that basis, make comments on the achievements, limitations, causes of limitations, shortcomings, as well as practical problems posed for promoting the export of footwear products of Vietnam, making practical basis for proposing solutions and policies.
4. Analyze and forecast the context and prospects of promoting Vietnam's footwear exports to 2025, with orientation to 2030, when implementing the EU-Vietnam Free Trade Agreement (EVFTA), identified new trends and continued issues that need to be resolved in order to promote Vietnam's footwear exports to the EU market during the implementation of the EVFTA.

5. Dựa trên cơ sở lý luận và thực tiễn đã được xác lập, Luận án đưa ra quan điểm, định hướng và đề xuất các giải pháp chủ yếu nhằm đẩy mạnh xuất khẩu mặt hàng da giày của Việt Nam trong bối cảnh đẩy mạnh hội nhập và thực thi Hiệp định Thương mại tự do Việt Nam - EU (EVFTA).

5. Based on established theory and practice, the thesis gives views, orientations and proposes key solutions to boost Vietnam's footwear exports in the context of promoting integration. and implementation of the EU-Vietnam Free Trade Agreement (EVFTA).
However, due to the limitations of competence, experience, professional knowledge, in the process of researching the overview and synthesis of materials related to the topic of thesis research, shortcomings and defects cannot be avoided. PhD students are looking forward to receiving valuable comments from experts, scientists, managers, teachers, researchers and colleagues to supplement, edit and improve the thesis research results.
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