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1. The urgency of the thesis
The ASEAN Economic Community (AEC) was established at the end of 2015. The birth of the AEC will be a turning point marking the comprehensive regional integration of Southeast Asian economies, towards the model of a community. economy - security - society. The AEC will also blend the economies of 10 member countries into a production, trade and investment bloc, creating a common market for the region. That will have certain effects on the Vietnamese economy in general and Vietnam's international trade in particular.
For Vietnam, ASEAN is one of the most important trade and investment partners. Through this, Vietnam has the opportunity to participate more deeply in the global value chain. Since the establishment of the AEC, the exploitation of opportunities as a member of the AEC to promote the export of Vietnamese goods to the member countries of the Community has not achieved the expected results. One of the reasons for the limitation stems from the measures to promote the export of Vietnamese goods to the ASEAN market in the context of the formation of the AEC. There are still shortcomings and limitations that need to be overcome.
In order to have a theoretical and practical basis in effectively implementing solutions to promote Vietnam's exports in the coming time in general and export to the ASEAN market region in the context of the economic situation. As an AEC, the PhD student chose the topic "Solutions to promote the export of Vietnamese goods to the ASEAN market in the context of the formation of the ASEAN Economic Community".
2. Research objectives and tasks
2.1. Research objectives
Researching scientific arguments to propose solutions to promote Vietnam's exports to the ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2030.
2.2. Research tasks
Firstly, research scientific arguments, establish a theoretical framework for promoting the export of goods from member countries to the regional economic integration market.
Second, analyze and evaluate the current situation of promoting Vietnam's goods exports to the ASEAN market in the context of the formation of the AEC.
Third, develop views, orientations and propose solutions and recommendations to promote Vietnam's goods exports to the ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2030.
3. Object and scope of research
3.1. Research subjects
The subjects of the study are theoretical and practical issues on promoting Vietnam's exports of goods to the ASEAN market in the context of the formation of the AEC.
3.2. Research scope
- Scope of content: Export promotion is a method of improving the ability to consume goods, it includes all measures taken by the State and enterprises to create opportunities and possibilities to increase the value and quantity of goods exported to foreign markets. However, within the scope of research of the thesis topic, phD students only approach and analyze the state's export promotion measures.
- Time scope: The thesis studies Vietnam's export promotion activities with ASEAN countries, period 2011-2020, clearly highlighting the results over 2 periods of 5 years before and after the AEC comes out. life.
- Spatial scope: The thesis focuses on activities to promote Vietnam's goods exports to ASEAN countries.
4. Research Methodology
To solve the tasks set, the thesis uses the following methods:
- Dialectical materialism, historical materialism: The research on promoting Vietnam's export of goods to the ASEAN market is carried out on the basis of inheritance and development in a synchronous way, associated with specific circumstances from research works related to the thesis topic. Solutions to promote Vietnam's exports of goods to the ASEAN market are considered in close connection in time and space and placed in the context of the formation of the ASEAN Economic Community.
Analysis, statistics and synthesis methods: This is the method that phD students use to analyze, in order to generalize the general picture of the situation of promoting Vietnam's exports of goods to asean markets. The PhD students also used this method to analyze and forecast environmental factors affecting Vietnam's export of goods to ASEAN markets in the context of the formation of the AEC to 2025 and vision to 2030. Through forecasts to generalize and assess the ability to promote exports and propose solutions to promote Vietnam's exports of goods to ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2030.
- Survey method: For the purpose of consolidating and updating more information for analyzing and evaluating the current situation in the thesis, phD students design survey forms to collect primary information. The survey audience includes experts and exporters.
+ Experts: Leaders, civil servants and state employees are participants in developing, promulgating and implementing measures to promote the export of goods.
+ Export enterprises: Are beneficiaries of export promotion measures issued by the state.
- Comparative and comparative research method: This method is used to compare and contrast between the current situation of promoting Vietnam's goods exports to ASEAN countries in the period of 2011-2020 and orientation to 2025, with a vision to 2030.
5. New contributions of the thesis
Firstly, the thesis has systematized and clarified a number of theoretical issues about promoting export of goods; thereby, establishing a theoretical framework for promoting the export of Vietnamese goods to markets in ASEAN countries. On that basis, the thesis has limited and selected macro measures of the state and combined these measures effectively in order to promote the advantages of each measure, creating synergy for the country. promote the export of Vietnamese goods.
Secondly, on the basis of documents, primary and secondary data, the thesis has assessed the current situation of promoting Vietnam's goods exports to markets in ASEAN countries in the period 2011- 2020 according to the selected measures. From there, make comments and assessments on the successes, limitations and causes of using measures to promote Vietnam's exports to ASEAN markets in the context of the formation of the AEC. . These are important practical arguments for proposing and recommending solutions that are applicable and ensure high feasibility in order to promote the export of Vietnamese goods to ASEAN markets in the context of forming the AEC for the period up to 2030.
Thirdly, on the basis of solid scientific arguments, along with the analysis and comments on the domestic and international context in the coming time, there will be an impact on Vietnam's commodity exports in general and exports to Vietnam. ASEAN in particular, the thesis has provided a system of viewpoints, orientations and solutions to promote Vietnam's goods exports to the ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2020. 2030.
6. Structure of the thesis
In addition to the introduction, conclusion, table of contents, list of references, list of published works of the author and appendices, the thesis is structured into 4 chapters:
Chapter 1: Overview of domestic and foreign research projects.
Chapter 2: Some theoretical issues on promoting the export of goods from member countries to the regional economic linkage market.
Chapter 3: The reality of promoting Vietnam's goods exports to the ASEAN market.
Chapter 4: Perspectives, orientations and solutions to promote Vietnam's goods exports to the ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2030


CHAPTER 1:
OVERVIEW OF DOMESTIC AND FOREIGN RESEARCH PROJECTS

In the world and in Vietnam, there have been many research works related to promoting export of goods; Research on the promotion of commodity exports has been carried out in a number of specific industries and across the entire trade sector and economy. These studies have approached and solved many aspects of both theory and practice on promoting commodity exports in general and promoting commodity exports to the ASEAN market in particular. However, an approach to:
Firstly, establish a theoretical framework for promoting the export of goods from member countries to the regional economic integration market.
Secondly, analyze, evaluate and comment based on the theoretical framework (using measures - approach under the macro perspective) on the current situation of promoting Vietnam's goods exports to the markets of ASEAN countries. . From there, provide a scientific argument to clearly explain the source of the successes, limitations and reasons in promoting the export of goods to the ASEAN market to create a solid basis for the proposed solution. measures to promote the export of Vietnamese goods to the markets of ASEAN countries in the context of the formation of the AEC in the period to 2025, with a vision to 2030.
Therefore, the thesis topic “Solutions to promote the export of Vietnamese goods to the ASEAN market in the context of the formation of the Asean Economic Community” is very meaningful in both theory and practice. At the same time, it can be affirmed that the thesis topic is not identical with previous research works that have been published both at home and abroad.


CHAPTER 2:
SOME THEORETICAL ISSUES ON PROMOTIONING THE EXPORT OF GOODS FROM MEMBER COUNTRIES TO THE REGIONAL ECONOMIC LINKAGE  MARKET

2.1. Theory of promoting the export of goods
2.1.1. The concept of promoting the export of goods
Export promotion is a means of improving the consumption of goods, it includes all measures by the state and enterprises to create opportunities and the ability to increase the value and quantity of exported goods. export to foreign markets.
2.1.2. The measures of promoting the export of goods
The commodity export promotion is the efforts of the State and enterprises to take measures to increase the scale and growth rate of commodity exports, restructure export products, etc., at the same time. , improve the productivity, quality, efficiency and competitiveness of exported goods, in order to achieve the goal of sustainable export development.
2.1.2.1. State export promotion measures
(1) Goods for export
(2) Market development and trade promotion
(3) Tax
(4) Export Credit
 (5) Exchange rate
(6) Export insurance
(7) Create a source of export goods
(8) Trade facilitation
(9) Human Resource Development
(10) Some other measures
2.1.2.2. Measures to promote export of enterprises
 (1) Activities of market information, research and forecast of enterprises;
(2) Trade promotion and export marketing activities of enterprises;
(3) Increasing the diversification of export products, building brands and product quality on the basis of research and application of modern and advanced technologies of enterprises;
(4) Investing in innovation and raising the level of equipment and technology of enterprises;
(5) Promote business linkages and cooperation, enhance capacity to participate in production networks, value chains and goods supply chains between the two sides, regionally and globally, etc.
To sum up, promoting the export of goods must be combined and used based on both state measures as well as corporate measures. However, within the research scope of the thesis, the PhD student only approaches and analyzes in depth measures to promote the export of goods by the state.
2.1.3. Criteria for evaluating the results of promoting export of goods
2.1.3.1. Qualitative Criteria
- Ability to penetrate, expand and develop the market
- Social results
2.1.3.2. Quantitative Criteria
- Export turnover of goods
- Growth rate of turnover
- The balance in the balance of trade
- Structure of export products
2.1.4. Factors affecting export promotion
2.1.4.1. Group of domestic factors
Strategies, socio-economic development, policies and laws related to export activities of the state
Exchange rate policy and foreign exchange rate of exports
Export production capacity of each country
The level of development of the country's material and technical foundations
The level of competition of domestic export enterprises
2.1.4.2. Group of factors influencing abroad
Economic development of the export market:
Characteristics and socio-cultural differences of export markets
The level of scientific and technological development of the export market
Trade policies of countries in export markets
Level of international competition
Promoting the export of goods from member countries to the ASEAN market will be affected by the following factors:
a. Group of factors within AEC
(1) The tariff reduction roadmap.
(2) Commitments on simplifying the system of licenses and certificates
(3) Commitment to liberalization in the service sector
(4) Commitment to open the market
(5) Strategy, socio-economic development, policies and laws related to national exports
(6) Exchange rate policy and foreign exchange rate of exports
(7) Export production capacity of each country
(8) The level of development of the country's material and technical foundations
(9) Competitiveness of exporting enterprises
b. Group of external factors
(1). Trade liberalization and international economic integration
(2). Political relations, world economy, global issues.
(3).Requirements on trade policies of regional and world economic organizations
2.2. The formation of the AEC and the impact on promoting the export of goods from member countries to regional economic linkages
2.2.1. General overview of the Economic Community
2.2.1.1. The concept of Economic Community
An economic community is a trading bloc consisting of a common market with a customs union. The participating countries have both common policies on product regulation, free movement of goods, services and factors of production (capital and labor). and a common foreign trade policy.
2.2.1.2. The impact of economic community formation on trade
a. Trade creation
b. Trade diversion
2.2.2. The formation of the AEC and its impact on promoting the export of goods from member countries to the regional economic integration market
2.2.2.1. History of the ASEAN Economic Community
(a) Objectives and nature of the formation of the AEC
(1) Objectives: The AEC is one of the three important pillars of the ASEAN Community (including the Political-Security Community, the Economic Community and the Socio-Cultural Community) in order to realize the set goals. in the ASEAN vision 2020 with the mission of creating:
(2) Nature of the AEC: Although it is called "Economic Community", the AEC cannot in fact be considered as a cohesive economic community like the European Community (EC) because the AEC has no structure. closely organized and highly binding and clear rules and regulations like the EC.
The AEC is essentially the goal of ASEAN countries through the gradual realization of the above four goals (of which only goal 01 is relatively comprehensively and fully implemented through agreements and agreements). commitments have been signed, the remaining goals are only the formulation of roadmaps and frameworks, the implementation of a number of regional programs and initiatives).
2.2.2.2. The role and impact of AEC on promoting the export of goods from member countries to the ASEAN market
(1) The role of AEC formation for exports
- For the social production and reproduction of the AEC countries.
- For the consumption needs of the AEC countries.
- For the settlement of the relationship between industrial and agricultural production of the AEC countries
- For settlement of relations on the market of AEC countries
(2) Impacts of AEC on promoting the export of goods from member countries to ASEAN markets
- Member countries will have the opportunity to easily access markets, diversify export products, thereby contributing to management reform, economic restructuring and realization of socio-economic development goals. festival.
- Opportunities to increase FDI attraction as well as expand investment opportunities to ASEAN countries and business opportunities from outside; access to scientific and technological supports, learn from advanced management experiences, contribute to improving the qualifications and capacity of staff and train high-quality human resources. Thereby creating a source of support to promote the export of goods.
- The positive impacts from the AEC will contribute to making changes in the development and completion of measures to promote the export of goods of member countries, more suitable to the requirements of regional and international integration.
- The implementation of commitments in ASEAN creates a foundation for member states to continue to expand and participate more deeply in regional and international cooperation frameworks, thereby contributing to enhancing their role and position in ASEAN. international world.
- Enterprises will benefit greatly by promoting efficiency from scale to increase productivity and reduce production costs, leading to competitive commodity prices. What is most expected is that the AEC can create a chain link between ASEAN businesses, contributing to the growth and common prosperity of the region. Besides, the orientation is to improve the business environment, contributing to promoting the export of goods of enterprises.
- In addition, participating in ASEAN economic cooperation creates opportunities for businesses to improve their competitiveness; creating opportunities to continue to change the export structure in the direction of increasing added value (from exporting raw materials to high quality products.
- The biggest challenge for promoting exports from member countries to the ASEAN market is the fiercer competitive environment brought about by regional economic integration, especially when member countries have production characteristics. are quite similar, have common strengths in many areas. Meanwhile, the competitiveness of the economy still needs to be improved further, related to many reasons such as infrastructure limitations, including hard infrastructure factors (roads, seaports, energy, etc.). quality,...) and soft infrastructure (legal system, administrative apparatus...), limitations on human resources, speed of economic structure adjustment so that the benefits of economic growth are distributed more evenly, limited awareness of all levels, sectors, businesses and people in dealing with the process of economic integration.
In addition, compliance with the common rules of the game and the implementation of commitments and common agreements of ASEAN and between ASEAN and partner countries, requires investment in resources and appropriate policy and law adjustment.
However, in general, the AEC will bring many opportunities and practical benefits to the economy, especially to businesses of ASEAN member countries in the process of promoting the export of goods of ASEAN countries. to the regional market.


CHAPTER 3:
THE REALITY OF PROMOTING VIETNAM’S GOODS EXPORTS TO THE ASEAN MARKET

3.1. Overview of intra-ASEAN trade situation
3.1.1. Intra-ASEAN trade in goods
Trade between member countries in ASEAN is currently about 2.66 trillion USD in 2020, of which intra-ASEAN trade is 0.56 trillion USD, accounting for 21.2%. Trade between ASEAN countries with economies outside ASEAN still surpasses intra-ASEAN trade. The cause of this situation comes from the fact that ASEAN countries have priorities in focusing on trade with developed countries or large economies such as the US, EU, China, and Japan. In addition, partly due to AEC policies, but countries have not fully implemented, reducing the integration process of the ASEAN economic community.
Table 3.1. Total intra-ASEAN and world trade value in 2020
	Country
	AEC
(Billion USD)
	The World
(Billion USD)
	Intra- ASEAN
(%)
	Extra-ASEAN
(%)

	Bruney
	4,7
	11,9
	39,5
	60,5

	Campuchia
	11,1
	36,4
	30,5
	69,5

	Indonesia
	66,4
	304,9
	21,8
	78,2

	Laos
	5,9
	10,1
	58,4
	41,6

	Malaysia
	106,7
	423,7
	25,2
	74,8

	Myanmar
	11,4
	34,8
	32,7
	67,3

	Philipines
	34,1
	154,6
	22,0
	78,0

	Singapore
	174,2
	704,4
	24,7
	75,3

	Thailand
	97,8
	439,1
	22,3
	77,8

	VietNam
	53,6
	542,7
	9,9
	90,1

	ASEAN
	565,9
	2662,6
	21,2
	78,8


Source: Data design thesis author from webite Asean.org (2020)
3.1.2. Export turnover of goods within ASEAN
In the period 2011-2015 (5 years before the formation of AEC), the growth of intra-regional goods export turnover decreased, from 316 billion USD (2011) to 287.1 billion USD (2015). year by year. The decline was attributed to the decline in domestic demand in many countries and the faltering pillars of growth in the region. Prices of crude oil and other natural materials fell. Moreover, China's economy is down, and the renminbi is depreciating, which also reduces the amount of export goods of some ASEAN countries.
3.1.3. Intra-ASEAN trade balance
The trade balance of ASEAN countries in the period 2011 - 2020 fluctuated wildly. Most of the trade balances of AEC countries are in deficit, only Singapore, Malaysia, and Thailand have high trade surpluses. These are the three countries with the largest export turnover to the ASEAN market.
3.2. The current situation of Vietnam's goods exports to the ASEAN market in the period 2011 - 2020
3.2.1. Export turnover
Export turnover of goods has increased over the years. Comparing the two periods before the AEC was born (2011-2015), after the AEC was born (2016 - 2020), export turnover showed a clear increase, the turnover growth rate was stable, however This increase has not been a big step forward. In 2020, due to the impact of the Covid-19 pandemic and some other reasons due to the shift to other market areas with FTAs ​​with Vietnam, the export situation to this market has slightly decreased.
Table 3.5: Export turnover of Vietnam's goods to ASEAN market in the period 2011 - 2020
                                                                                          Unit: Billion USD
	Year 
	2011
	2012
	2013
	2014
	2015
	2016
	2017
	2018
	2019
	2020

	Export 
	13,6
	17,1
	18,2
	18,3
	18,1
	17,3
	21,5
	24,6
	24,9
	23,1


Source: Data design thesis author from webite Asean.org (2020)
3.2.2. Export market structure
The structure of Vietnam's exports to ASEAN countries has not changed much. The main export markets of Vietnam are still: Thailand, Singapore, Philippines, Malaysia, Indonesia, Cambodia.
3.2.3. Commodity structure
ASEAN is an important commodity export market for Vietnam, but in recent years, the structure of exports to this market is still limited. The restructuring of exports is still slow. The main export groups to the ASEAN market are still agricultural, forestry and fishery products.
3.2.4. Vietnam - ASEAN merchandise trade balance
Although there has been a growth in export turnover, Vietnam is still a deficit country from ASEAN. Research data shows that from 2011 to 2020 through 2 periods of 2011 - 2015 and 2016 - 2020 (5 years before and after AEC was born), Vietnam's trade balance is still continuously in deficit (- ). This proves that activities to promote export of goods to the ASEAN market have not achieved good results, it is necessary to take appropriate measures to continue promoting goods exports and reduce imports to ensure balance. Vietnam - ASEAN trade.
3.3. Current status of measures to promote Vietnam's exports to the ASEAN market in the period of 2011 - 2020
To carry out the contents of promoting the export of Vietnamese goods in general and to the ASEAN market in particular. The Party, State and relevant ministries and branches have formulated, promulgated and implemented many measures to promote export.
3.3.1. Export  items
Vietnam's exports to ASEAN in the past 10 years have been mainly agricultural, aquatic and mineral products. When the AEC was born, these items mostly enjoyed preferential import tax under the ASEAN Trade in Goods Agreement (ATIGA). Specifically, the export of agricultural and aquatic products to ASEAN in 2020 reached 2.69 billion USD, up 0.9%, of which the export of vegetables and fruits increased by 68.8%, seafood increased by 2.3%, rice increased by 8. 6%, tea increased 16.9%.
3.3.2. Market development and trade promotion
In developing the export market in general and the ASEAN market in particular, the Government and ministries have issued and implemented many implementation measures.
Export promotion activities are also carried out. This is an annual activity hosted by the Ministry of Industry and Trade to create a forum for information exchange between the coordinating agency and the subjects participating in export activities.
3.3.3. Tax
Our state uses tax policy as an important measure to promote exports. In order to encourage the production of export goods and promote exports, the state has applied the policy of tax exemption and reduction, tax exemption for most exported goods, and low export tax for some taxable items. , export production is exempt from sales tax, profit tax...
3.3.4. Export credit
It can be said that in the past time, the credit policies of the state have greatly supported the promotion of commodity exports in general and the export of goods to the ASEAN market in particular.
3.3.5. Exchange rate
In the context that the consumer price index is controlled at a low level and the exchange rate has remained stable over the past time, the State Bank of Vietnam (SBV) has made appropriate exchange rate adjustments to help support exports. 
3.3.6. Export insurance
Currently, in Vietnam, according to current legal regulations, export credit insurance is one of seven non-life insurance operations. Non-life insurance enterprises are proactive in the deployment of insurance products (according to Decree 45/2007/ND-CP dated March 27, 2007); only need to register the rules, terms and fee schedule of insurance products with the Ministry of Finance before applying (according to Decree 42/2001/ND-CP dated August 1, 2001).
3.3.7. Create a source of export goods
Currently, the creation of sources of export goods is being carried out by ministries, sectors and localities with the aim of creating an abundant supply to meet export demand in both quantity and quality, narrowing the gap between the two countries. between quality standards and developed markets based on promoting great potential and domestic production level.
3.3.8. Trade facilitation
To promote the export of goods in general and to the ASEAN market in particular, in the period from 2011 to 2020 a series of trade facilitation  measures have been issued.

3.3.9. Human resource development
Vietnam's logistics enterprises in general are still immature, there are many logistics enterprises, but most of them only perform a few separate and independent stages, do not have much understanding of logistic operations, do not understand much about regulations The relevant laws of each country, each region in the world, have not connected to the international network, so it is not enough to organize and operate the entire supply chain or have a global connection to provide logistics services. package for goods.
3.4. Assessing the current situation of promoting Vietnam's goods exports to the ASEAN market in the period of 2011 - 2020
With the increasing openness and international economic integration, in the context that the international and regional situation is very complicated and unpredictable, especially the effects of the Covid 19 pandemic, the development of The US-China trade war, the increasing trend of trade protectionism, etc., Vietnam's export activities in general and to the ASEAN market in particular still have positive changes.
The overall assessment can see that measures to promote Vietnam's exports to the ASEAN market have helped increase export turnover, and the structure of export products has changed. However, through the actual adjustment and application of measures promulgated and implemented by the state, there are still limitations that need to be further supplemented and perfected to match the development of reality and achieve the goal. stated strategic goals.


CHAPTER 4:
PERSPECTIVES, ORIENTATIONS AND SOLUTIONS TO PROMOTE VIETNAM'S GOODS EXPORTS TO THE ASEAN MARKET IN THE CONTEXT OF THE FORMATION  OF THE AEC IN THE PERIOD TO  2025,  WITH A VISION TO 2030


4.1. Domestic and international context
4.1.1. Geo-economic shift in the world
The world situation continues to change in the direction of multi-polarity and multi-centre with the shift in the correlation of power among major economies and the dispersion of economic power in a multi-subject environment (state, business, etc.). industry, people).
Global development trends have changed dramatically in the direction of improving self-reliance, sustainable and inclusive development and ensuring security.
The old and new multilateral institutions of global economic governance are intertwined, both shaping and renovating.
4.1.2. The trend of trade liberalization, the trend of trade protection
First, the process of regionalization plays an increasingly important role, and if viewed on a broader scale, will gradually replace the process of globalization. Under the influence of nationalism and mercantilism in the economy, Western developed countries quickly developed and developed many regional export development strategies for themselves.
Second, as RTAs or FTAs ​​gradually become an important route of cross-regional trade, the risk of global industrial supply chains being cut short will arise.
In addition to the trend of expanding trade liberalization, reducing and moving towards eliminating tariff barriers through the implementation of commitments in the new generation of Free Trade Agreements (FTAs), countries - especially the Developed countries increase trade protection measures to protect domestic production and consumers.
4.1.3. Trends and impacts of e-commerce, digital economy and industrial revolution 4.0
In the context of the industrial revolution 4.0, the world economy is entering a growth phase mainly based on technology and innovation. This is an unlimited driving force instead of growth based mainly on resource exploitation, capital use, and unskilled labor, which are traditionally finite inputs. Developing countries, if timely grasp new trends, make appropriate and effective investments in research and application of science and technology, will have the opportunity to catch up with developed countries.
4.1.4. Green growth trend and circular economy
In the coming time, the requirements of environmental protection will be given top priority in economic development goals, in which economic growth must be associated with limiting environmental degradation, reducing biodiversity and reducing environmental pollution. biodiversity and wasteful use of resources, mitigating climate change, towards environmentally sustainable development. Sustainable development will become the development trend of all countries, in which the core of sustainable development is the harmony between three factors: economy, society and environment.
4.2. Forecast of world trade and ASEAN region to 2025,  with a vision to 2030
4.2.1. World Trade
- The US trade policy, the trade war between the US and China is still complicated, there is no end... will continue to have negative and prolonged effects on world economic growth, making disruptions to the world financial markets, which may cause businesses to delay investment and review entire supply agreements and related global value chains, leading to negative impacts on global trade growth.
- The prolonged increase in geopolitical tensions in the Middle East and Asia regions and increasing policy uncertainty in Europe and the US, the trade tensions between Korea and Japan continue to be complicated, As well as cyclical and structural factors, the change in monetary policy stance in developed economies are risk factors affecting the world economy in the coming years.
- Policy stimulus packages implemented in some major economies will help prevent a sharper decline in global GDP growth and limit the deep decline in global trade in the near future. However, the effectiveness of macroeconomic stimulus measures at the moment is uncertain.
- Other factors affecting the trend of continued slowing growth and constraining the recovery of the global economy and trade in the next few years are: The aging of the world population, the ability to create employment decline, low productivity trends, China's economy decelerating due to high debt and overinvestment rebalancing, trade tensions between major countries leading to tighter financial conditions and prices low commodity prices in emerging market economies, the impact of climate change, etc.
Among the above factors, the factor that has the strongest impact on the growth trend of the global economy and trade in 2020 and the following years must be mentioned is the trade war between the US and China. There have been many forecasts about the development scenarios of this war, however, in general, this trade war is predicted to be difficult to end in a short time. The actions, even threatening actions that these two economic superpowers have for each other will likely continue and have a strong impact on the world economy.
4.2.2. Intra-ASEAN trade
Forecast of factors affecting the development of intra-AEC trade to 2025, vision to 2030: Intra-AEC trade will be accelerated when the 2015 and 2025 master plans are fully implemented, this promises a bright future for intra-ASEAN trade
4.3. Viewpoints and orientations to promote Vietnam's goods exports to the ASEAN market in the period to 2025, with a vision to 2030.
On the basis of studying the national orientation on strategies to expand external economic activities in the region and the world; researching, analyzing the context and forecasting the world, regional and domestic trade situation by experts and economic researchers; PhD student synthesizes and gives some views and orientations on promoting Vietnam's goods exports to the ASEAN market in the period of 2025, with a vision to 2030.
4.3.1. Perspectives on promoting Vietnam's exports to the ASEAN market
Firstly, promoting the export of goods to the ASEAN market must be considered as one of the best measures to expand trade relations with other countries in Asia and the whole world.
Secondly, promoting the export of goods to the ASEAN market must be based on the characteristics and characteristics of each market to be able to establish export market segments suitable to the conditions of businesses and goods. of Vietnam. On that basis, build a system of tools and effective implementation measures, ensuring the achievement of the goal.
Third, be proactive and give priority in developing a strategy to promote Vietnam's goods exports to the ASEAN market in the coming time. Determine the target audience in a specific and clear way to develop and plan a system of policies, tools and implementation measures. Selecting objects, priority investment areas, deploying and diverging, specific implementation segments, ensuring resources for policy implementation, ensuring effective policy implementation, contributing to building and improving policy implementation. increase the competitiveness of Vietnamese goods and exporters because this is the basic and long-term way to promote Vietnam's exports to these markets.
Fourth, promoting the export of goods to the ASEAN market must be on the basis of facilitating and maximizing the dynamism of export enterprises. Enterprises promote initiative, dynamism and creativity, focus on building business strategies, improve competitiveness, strengthen linkages and cooperation between enterprises to dominate the ASEAN market, exploit advantages of the traditional relationship that the Vietnamese government and ASEAN countries have created and developed in the new context of integration.
4.3.2. Orientation to promote the export of Vietnamese goods to the ASEAN market
First, to apply synchronously and effectively the tools and measures of the State; at the same time, harmoniously combining tools and measures of the State with measures to promote enterprises to ensure the promotion of Vietnam's goods exports to the ASEAN market in an effective manner.
Second, combine trade promotion and investment promotion effectively in the ASEAN market, have an appropriate and effective strategy for investment in ASEAN countries, strengthen joint ventures, linkages, business cooperation and all forms. other appropriate investment to promote exports to ASEAN in the coming time commensurate with the potential and advantages of Vietnam.
Third, take the initiative and have a long-term strategy to penetrate into the production and distribution network in the ASEAN market, quickly develop the distribution system of products with competitive advantages, and connect with the distribution system of Vietnam. overseas Vietnamese in ASEAN member countries, building brands of Vietnamese goods,...
Fourth, with its position in the ASEAN region, the region with the most dynamic and highly developed economic level in the world, the orientation is to promote the export of goods to the ASEAN market with the goal of creating favorable conditions for goods to be exported to the ASEAN market. Vietnamese goods have the opportunity to access and expand export markets to other markets in Asia and the world.
Fifth, strengthen diplomacy and make good use of opportunities from the implementation of commitments in the AEC that Vietnam has been implementing.
4.4. Solutions to promote the export of Vietnamese goods to the ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2030
On the basis of the established theoretical framework, based on the results of analysis and assessment of the current situation of promoting Vietnam's goods exports to the ASEAN market in the context of the formation of the AEC, the PhD student proposes solutions to promote the export of Vietnamese goods to the ASEAN market. promoting the export of Vietnamese goods to the ASEAN market in the context of the formation of the AEC in the period up to 2025, with a vision to 2030, specifically:
4.4.1. Solution for Export items
Continuing to shift the structure of export products in the direction of increasing the proportion of products with high added value. In which, for export agricultural products: Shifting from exporting raw materials to processed products, from simple processed products to processed products with high added value. For export industrial goods: Switch from low value-added products to high value-added products.
Firstly, increase exports of products that Vietnam has a comparative advantage in compared to other countries in the ASEAN region, reduce the proportion of raw and semi-processed exports, and increase the proportion of processed products that are increasingly deep and refined.
Secondy, increase investment in the export processing industry to increase the value of exports on the one hand and take advantage of domestic labor on the other hand. Calling for foreign investment capital to process into products in industries that need to invest a lot of capital to partially replace imported goods.
Thirdly, improve the quality of exported goods to increase the competitiveness of our goods in the international market.
Fourth, create new export industries with high value and boldly eliminate export products that do not bring economic efficiency. Develop and plan key commodities for export.
4.4.2. Solutions for Market Development and Trade Promotion
The development of export markets is considered a long-term strategy to help Vietnamese enterprises deeply participate in regional value chains, improve export production capacity and compete. At the same time, helping Vietnamese enterprises to interact with the outside world, have conditions to develop production and business activities and affirm their new position in the international arena.
ASEAN is an important trading partner, so Vietnam needs to have policies with other countries to increase export activities. In particular, Vietnam-ASEAN trade relations are in the context of the ASEAN Economic Community (AEC) being established on the pillars of free movement of goods, services and factors of production. In this context, the economy welcomes great opportunities and challenges in terms of trade and investment in the regional chain of commodity production. In matters of trade in goods, the AEC establishes a large consumer market for products with a series of barriers removed and the homogenization of regulations. This helps Vietnam's advantageous products to expand exports and dominate the market. Therefore, the Government of Vietnam needs to continue to support businesses to boost exports to ASEAN countries, especially key commodities with large export turnover.
4.4.3.  Solutions for Tax
First of all, it is necessary to design a new tax policy system that not only focuses on incentives to enhance price competitiveness for exports, but also helps to improve other competitive factors such as export quality. content of science, technology, knowledge, added value...
In addition, narrowing the tax rate bracket and improving the stability of specific tax rates of groups of export and import goods under the priority export and import orientations to help businesses proactively plan and choose methods. project of production and trading of export goods.
In addition, the tax industry needs to continue to promote simplification, rationalization, and reduction of tax collection and payment management processes and procedures, and widely apply electronic customs to create favorable conditions for importers and exporters. to perform obligations with the state budget, limit the harassment and accept bribes of a part of officials performing their duties.
In addition to the study of narrowing the tax rate bracket as mentioned above, it is necessary to continue to concretize the list of import and export goods used for the application of tax codes to ensure the right rights and responsibilities of importers and exporters. government agencies and budgets.
4.4.4. Solutions for strengthening credit support for exports
 For the State Bank, it has always shown the role of orientation, creating a legal corridor, creating favorable conditions for credit to support key economic sectors, contributing to attracting other economic sectors. Commercial banks can apply various and flexible forms of credit such as: - Discount on export documents. With this product, the bank will hold the export documents and collect money from the 3rd party. This is also a form of credit, because the bank will make an advance payment to the exporter through the acquisition of a set of export documents that have not yet been due for payment by the enterprise. The application of the payment rate of 98% of the value on the documents and the 6-month discount period will be a good opportunity for exporters to promptly supplement working capital and increase capital turnover. - The form of mortgage of the shipment formed from the option of opening L/C with the rate of 95%. In addition, businesses are supported by banks to issue all types of L/Cs with a margin of 0 - 15%. - Preferential interest rate short-term loans. Accordingly, businesses can borrow 1% lower than the normal interest rate to produce and purchase processed goods for export. - Forms of developing export programs with specialized financial solutions for export industries. In which, there are financial solutions specifically for enterprises with export advantages.
 4.4.5. Solutions for stability and flexible adjustment of exchange rates to promote exports
In the trend of globalization, Vietnam needs to choose a managed floating exchange rate policy to adapt and create a driving force for the development of our economy in the integration process because the floating exchange rate regime has advantages. The point is that the exchange rate is always associated with the supply-demand relationship and this exchange rate adapts to the globalization conditions of the international financial market. Besides, the State can still manage the level of exchange rate fluctuations. Second, the exchange rate policy must play an active role in properly protecting domestic enterprises. 
4.4.6.  Solutions for Export Insurance 
 In the coming time, Vietnam's insurance industry needs to constantly improve its insurance capacity to international level. There must be a strategy to train staff who are technically proficient, understand national and international laws, and have the art of communicating and dealing with customers; must diversify products, fully exploit the domestic market; There must be a strategy to improve the financial capacity of insurance companies so that Vietnamese insurance companies can sign insurance contracts for large assets, for small insurance companies. need to boldly merge into large companies, the state needs to increase capital supply to Baoviet company to improve the company's competitiveness with foreign insurance companies, create prestige with other insurance companies. foreign export companies when they sign an insurance contract with us.
 4.4.7. Solutions on Creating a source of export goods 
Firstly, it is necessary to have a long-term and specific strategy and plan on the planning of production areas for export goods. To concentrate on planning the development of strong and key economic clusters. The planning of this production area should be done under the coordination and cooperation of the provincial authorities. In addition, the coordination in this plan also helps to ensure a balance in supply between products with export strengths and maximizes the advantages of local resources. Secondly, to increase the attraction of investment from transnational corporations, especially from developed countries such as the US and the EU. In addition to issues related to the general investment environment, Vietnam needs to pay attention to pay attention to the requirements of investors in a number of aspects such as: Openness, transparency, stability, predictability in terms of institutions, policies and laws; strictly and uniformly enforce the law, protect the legitimate rights and interests of investors; simple administrative procedures, ensuring the prescribed time. Review the current use of FDI in order to have a reasonable adjustment and restructuring plan; Priority is given to strategic investors; create a global production chain; prioritize high-tech enterprises and transfer technology to Vietnamese enterprises. Strictly control investment projects that are not suitable for Vietnam's development needs or areas where domestic enterprises are capable of technology. However, in order to take advantage of this, in the immediate future, Vietnam needs to solve major outstanding problems, implement measures to create a healthy business environment; Guaranteed intellectual property, copyright, commercial rights, administrative reform to create conditions for European businesses in particular and FDI enterprises in general to be licensed for investment.
Third, take the initiative and promote the application of science and technology to the production of export goods, especially for the strong products in export of Vietnam. The State needs to establish a mechanism and a favorable policy environment for enterprises to apply science and technology and innovate. At the same time, there are specific priority policies as well as breakthroughs in science and technology activities, on digital transformation for businesses in particular, and form an industry and digital technology alliance, thereby linking chain production development. In addition, supporting and developing comprehensive capacity for businesses to develop digital resources and form shared digital resources and infrastructure, invest in developing infrastructure and technology tools and solutions for businesses. businesses. Deploy a number of representative digital transformation projects to ensure the spread, replicate deployed models, and increase practical efficiency.
4.4.8. Solutions for Trade facilitation
Vietnamese businesses can take advantage of e-commerce to promote exports to the ASEAN market. The Ministry of Industry and Trade has worked with international e-commerce platforms such as Amazon, Alibaba, to support domestic enterprises to boost exports through international markets. In the coming time, the Ministry of Industry and Trade needs to have activities to support businesses to promote the application of e-commerce in export activities to the ASEAN market.
- Guidance on trade remedies and dispute settlement; guiding the implementation of commitments on intellectual property; guiding the implementation of commitments on non-tax measures
Participating in AFTA with increasingly extensive commitments requires State management agencies to have specific guidelines for businesses on the content and level of commitment and implementation roadmap.
To step up early warning work to take necessary measures to limit damage from trade remedy lawsuits by importing countries. Disseminating, consulting and training export production enterprises to understand the commitments related to the above issues of the ASEAN market. Encourage and support enterprises to develop export products that win national quality awards and international quality awards...
- Accelerate reform of administrative procedures, improve business environment
- Provide information and technical guidance for exporters
4.4.9. Solutions for Human Resource Development
Promoting linkages and training cooperation between Vietnam and other countries, taking advantage of support from developed countries, having strengths in human resource training, especially logistics human resources to train and build a contingent of cadres in charge of state management and high quality Vietnamese teaching staff for domestic teaching. Combining the organization of high-quality student and trainee training programs with a team of leaders and senior managers of the enterprise.
Strengthening cooperation between logistics education and training institutions and enterprises using logistics human resources, promoting the connection between universities and vocational colleges with short-term training blocks. Cooperation in faculty, facilities, curriculum materials, management experience, teaching, promotion of scientific research, promotion of joint training and mutual recognition of credits. In addition, enterprises using logistics human resources also need to be attracted and facilitated to participate more actively in the process of training, internship guidance, increasing practical access for students.
4.5 . Some recommendations
4.5.1. Recommendations for the state
4.5.2. Recommendations for industry associations
4.5.3. Recommendations for enterprises


CONCLUSION

The thesis is completed with 4 chapters focusing on clarifying issues about the impact of AEC on promoting Vietnam's goods exports to the ASEAN market. At the same time, propose solutions and recommendations to promote the export of Vietnamese goods to the ASEAN market in the context of the formation of the ASEAN Economic Community to achieve the set orientation goals.
The thesis has solved the problems, objectives and research tasks posed: (1) Overview of domestic and foreign studies related to the thesis topic; (2) Completing the theoretical framework to promote the export of goods from member countries to the regional economic integration market; (3) Analysis and assessment of the current situation of promoting Vietnam's exports to the ASEAN market; (4) Proposing solutions and recommendations to promote the export of Vietnamese goods to the ASEAN market in the context of the formation of the AEC in the period to 2025, with a vision to 2030.
Due to the limitation of the scope of research, there are other approaches on the topic of the thesis such as micro-approach as solutions of enterprises to promote the export of goods to the ASEAN market, PhD students would like to take it as a research direction for further research works.
With limited awareness, it is hoped that the research results of the thesis will contribute to help policy makers and export businesses can apply to achieve results of promoting the export of Vietnamese goods. South to the ASEAN market in the context of the formation of the ASEAN Economic Community, effectively promoting the resources and strengths of the country. The PhD student wishes to receive suggestions from experts, managers, and scientists to complete the thesis and constantly learn and acquire knowledge in the field of research expertise.
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